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Build Winning Integrated Social
Media Campaigns
Look at Real-World Case Studies With Applicable
Strategies
Discover how organizations are applying the discipline of public
relations to social media campaigns, and how you can become

adept at doing the same. (See page 4.)

Kami Watson Huyse, APR, is principal, My PR
Pro, and an Ad Age “Power 150” blogger who writes at
Communication Overtones. 

Tuesday, May 18, 3–4 p.m. EDT

How to Use a PR Mash-Up for 
High-Impact Results 
Pairing Social Media With Traditional Communications
Techniques
Learn how top organizations are blending new media with old media — like
television, print, radio and grassroots outreach — for even more creative,
exciting and results-bearing programs. (See page 5.)

,

The Best in Buzz
Learn the Creative Social Media
Strategies Used in Effective Campaigns
Discover how to seamlessly integrate social
media with other creative strategies to extend the
reach and relevance of your public relations
programs. (See page 4.)

Daryl McCullough is CEO of PainePR,
a leading national public relations firm with
offices in New York, Los Angeles and Irvine,
Calif.

Thursday, June 17, 3–4 p.m. EDT

Professional Development
SPRING/SUMMER 2010

Conferences

Effective Communication 
in an Era of Health Care
Transformation 
Presented by the Health Academy
April 14–16 • Chicago, IL

Strategic Partnerships:
Navigating the New Realities in
Higher Education
Presented by the Counselors to 
Higher Education (CHE) Section
April 28–30 • Washington, D.C.

Digital Impact Conference
May 6–7 • New York, NY

Looking UP: Lessons and
Conversations to Move Your
Business Forward 
Presented by the Counselors Academy
May 21–23 • Asheville, NC

Elevate, Integrate, Innovate 
Presented by the Travel & Tourism
Section 
May 25–28 • Aspen, CO

Theory, Tactics & Technology for
High-Tech Public Relations 
Presented by the Technology Section 
June 11 • New York, NY

Getty Images

NEW

NEW

NEW

How to Create a
Social Media Plan
Build Community and Brand
Awareness Through Strategic
Social Communications
Learn how to strategically pull the
elements together and integrate new
tools with traditional methods, across the
realm of social media. (See page 6.)

Deirdre
Breakenridge is
president and director of
communications, PFS
Marketwyse.

Thursday, September 23,
3–4 p.m. EDT

Business-to-Business Social
Media Marketing — Really!
Integrate Multiple Platforms to Increase 
Your Message Reach
Learn how to choose the best platforms for B-to-B social media

marketing, and coach your employees on
becoming trusted advisers by connecting with
their markets and business partners through
blogs, podcasts, Twitter and video. 
(See page 18.)

Paul Gillin is a writer, speaker and online marketing
consultant. 

Thursday, September 16, 3–4 p.m. EDT

Demonstrating the
Business Value of PR 
Find Practical Solutions to Your Measurement
Conundrums
Learn how to incorporate measurable objectives into

your communication plan, and how to
connect public relations outcomes to
business objectives that demonstrate
true value. (See page 15.)

Shonali Burke, ABC, is principal of
Shonali Burke Consulting, based in the
Washington, D.C., area.

Tuesday, August 24, 3–4 p.m. EDT

Mike McDougall,
APR, is vice president,
corporate
communications, for
Bausch & Lomb. 

Catherine Dunkin,
APR, is president and
CEO, Standing Partnership
and is nationally recognized
as a leader in reputation
management.

Thursday, September 2, 3–4 p.m. EDT

NEW

NEW
NEW



Thursday, May 6 & Friday, May 7, 2010
New York, NY

Digital Impact
Conference 

Elizabeth Albrycht, chief
strategist, Albrycht McClure & Partners,
and founding advisory board member
of the Society for New Communications

Dave Balter, founder and CEO,
BzzAgent, Inc.

Shashi Bellamkonda, social
media swami — aka director of social
media — for Network Solutions

Deirdre Breakenridge,
president and director of
communications, PFS Marketwyse 

LaSandra Brill, manager, Service
Provider Web and Social Media
Marketing Group, Cisco Systems 

Scott DeYager, social media
supervisor, Toyota Motor Sales, USA,
Inc. 

Jason Forget, communications
manager, GE Energy 

Doug Frisbie, national social
media and marketing integration
manager, Toyota Motor Sales, USA

Paul Gillin, author, speaker and
online marketing consultant 

Joseph Jaffe, president and chief
interruptor, crayon

Andrew Lark, vice president,
global enterprise marketing, Dell
Computer 

William Murray, CAE, president
and COO, Public Relations Society of
America 

Michael Pranikoff, global
director, Emerging Media, PR Newswire 

Jeremy Rawitch, manager,
Customer & Ethnic Communications,
Corporate Communications, Southern
California Edison

Kevin Roderick, director, UCLA
Newsroom, University of California, Los
Angeles

Colonel Bryan Salas, director,
U.S. Marine Corps 

Daniel Schaub, director, Digital
Communication, U.S. Department of
State

Deborah Schultz, partner,
Altimeter Group Public Affairs 

Eric Schwartzman, new media
consultant and host of “On the Record…
Online”

Gabriel Stricker, director of
Global Communications & Public
Affairs, Google, Inc. 

Heidi Sullivan, vice president of
media research, Cision 

Kami Watson Huyse, APR,
principal, My PR Pro 

Scot Wheeler, vice president,
Strategy and Services, evolve24 

Jeremiah Owyang,
partner, Altimeter Group

Jennifer Preston, 
social media editor, 
NY Times

Conference presented by: Conference co-sponsored by:

Keynote Speakers

Learn From Digital Influencers.
www.prsa.org/digitalimpact

Register by March 31 and Save $100!    

Expert SpeakersBring all the digital pieces
together and gain new insights
about public relations’
ownership of social media
tools and strategies
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Register online: www.prsa.org/pd/events3

Social Media and Emerging Trends

* IMPORTANT NOTE
Attendees must bring a laptop with wireless Internet access capability, be proficient at logging in to a non-secure wireless hotspot, and be comfortable pointing, clicking, dragging and dropping in a
Windows environment. This is a PC-based course. While numerous participants have successfully completed the workshop on a Mac, demonstrations are conducted on Microsoft Windows XP. Vista users
also should be prepared to make any necessary adjustments.

Participants must have administrative privileges to download and install third-party software on the hard drive of their computers. Specific applications vary, but they may include open source, Java or
Adobe AIR applications. It is impossible for participants to effectively monitor, participate and engage constituents online if they are not at liberty to access and utilize the same popular social media
applications used to drive the digital dialogue.

Participants also will need the ability to access the Internet in the absence of their own secure proxy server, should have Microsoft Internet Explorer 7 or higher, Firefox 3 or higher, Flash Player 9 or higher,
and a secondary Google Gmail account that can be used to sign up for Web-based services that will not interfere with their productivity if excessive unsolicited e-mail accumulates at that address.

Social Media and New Media 
PR Boot Camp
Key Concepts and Techniques of Effective Online Communications
Stay competitive! Learn the ins and outs of blogging, podcasting, RSS, YouTube,
Facebook, Twitter, online newsrooms and other social media. Gain hands-on experience
through easy-to-follow, step-by-step exercises using new media tools and services, and
strategic knowledge of how to apply social media to your organization’s communications.
Start at square one and get everything you need to develop and deploy new media and
social media initiatives that deliver measurable results.

Join Eric Schwartzman and learn how to set up a new-media-monitoring
dashboard, launch your own blog, set up and integrate a Flickr account, embed
YouTube video clips and install third-party widgets. Get practical knowledge on how
to best use these tools for your public relations and communications campaigns.

This seminar is offered in a Wi-Fi environment. Attendees bring their own laptop
computers and follow along through a series of exercises using popular online social
media tools and services.*

You will learn:
• When to blog, comment or listen.
• How to use Twitter to track news and build communities.
• The business case for RSS, blogging and podcasting.
• How to integrate new media into conventional public relations campaigns.
• The basics of search engine optimization (SEO).
• Podcast development, production and distribution.
• About video-on-demand and webcasts.
• About social bookmarking and networking.

INSTRUCTOR

New media consultant Eric Schwartzman has taught his “New Media PR
Boot Camp” to thousands of public relations, corporate communications and
marketing professionals. He hosts the award-winning public relations podcast, 
“On the Record…Online,” and has advised on new media strategy for Johnson &
Johnson, City National Bank, Toyota, UCLA, AARP and others.

Wednesday, April 28–Thursday, April 29, San Francisco, CA  

Wednesday, June 16–Thursday, June 17, Chicago, IL 

August and September, TBD

For specific August and September dates, go to: www.prsa.org/calendar. 

PRSA Members $899 / Nonmembers $999  •  APR Accreditation Maintenance Credits Approved: 4.0

TWO-DAY ON-SITE SEMINAR 

Social Media and New Media 
PR Master Class
Fine-tune Your Strategic Understanding of Social Media
Already know how to monitor news, blogs, Twitter and Wikipedia by keyword
via RSS? Know how to embed widgets into blog templates, subscribe to
podcasts and upload video clips directly to YouTube? Ready to advance your
new media communications skills to the next level? If yes, then the Social
and New Media PR Master Class is for you.

Eric Schwartzman will show you how to fine-tune your social media skills
and learn how to execute strategic integrated online public relations and
communications campaigns.

You’ll learn how to: 
• Identify online influencers, including the four steps to measuring and

qualifying bloggers. 
• Enhance press release SEO with advanced keyword discovery and latent

semantic indexing. 
• Pitch via social media. 
• Track results via HTML and RSS Web stats. 
• Distribute video to online sites simultaneously. 
• Distribute a live online video feed. 
• Upload content and converse with handheld devices.*

Bring your laptop and gain hands-on experience in our Wi-Fi environment.
Use the latest new media tools, and learn new techniques through online
exercises and real-world case studies. 

Prerequisite: This course is designed for previous attendees of the “Social
Media and New Media PR Boot Camp” and those familiar with blogging
platforms, micro-blogging platforms, link shortening, new media monitoring
skills via RSS, search engine optimization (SEO) basics, social bookmarking
services and social networks. 

INSTRUCTOR

New media consultant Eric Schwartzman has taught his 
“New Media PR Boot Camp” to thousands of public relations, corporate
communications and marketing professionals. He hosts the award-
winning public relations podcast, “On the Record…Online,” and has
advised on new media strategy for Johnson & Johnson, City National
Bank, Toyota, UCLA, AARP and others.

Friday, June 18, Chicago, IL

September, TBD

For specific September dates, go to: www.prsa.org/calendar. 

PRSA Members $545 / Nonmembers $645  •  APR Accreditation Maintenance Credits Approved: 4.0

ONE-DAY ON-SITE SEMINAR 



Register online: www.prsa.org/pd/events4

Social Media and Emerging Trends

Social Media and the PR (R)evolution: 
It’s Not Just PR Anymore
How to Move Your Organization to the Next Social Media Plateau
Your company is willing to embrace social media … now what? As a public relations professional, you
will want to know how to implement an effective social media strategy that enhances relationships,
builds trust, cultivates communities and increases your company’s sales. With the ability to reach a new
breed of influencers and engage in direct dialogue with customers, public relations and marketing
professionals are taking on new responsibilities, all of which add a tremendous amount of value to an
organization and its customers. 

INSTRUCTOR

Deirdre Breakenridge, president
and director of communications, PFS
Marketwyse, an integrated advertising,
marketing and communications agency, is
also an adjunct professor at Fairleigh
Dickinson University, where she teaches
courses on public relations and interactive
marketing for the university’s Global
Business Management program. Her

books include “Putting the Public Back in Public Relations,” “PR
2.0,” and “Cyberbranding: Brand Building in the Digital Economy.”

Thursday, April 8, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  • Play-back registration available.

WEBINAR

You will learn:
• How to move your organization to the next

social media plateau.
• The changing roles of the communications

professional in the social media landscape.
• How to become a recognized expert in your

social media community.
• How to integrate all the moving parts of a

successful integrated social media campaign,
including planning, communication channels,
best practice execution, monitoring and
measurement.

Build Winning Integrated Social Media Campaigns
Look at Real-World Case Studies With Applicable Strategies
Too many times, social media campaigns are heavy on tactics like Facebook and Twitter and light on
strategic framework. Discover how organizations are applying the discipline of public relations to social
media campaigns and how you can become adept at doing the same. Learn how to measure the results
of online campaigns, including three ways to start measuring immediately. Look at real-world case studies
with applicable strategies and techniques that can be adopted for your own online campaigns.  

INSTRUCTOR

Kami Watson Huyse, APR, president, Zoetica,
is an Ad Age “Power 150” blogger who writes at
Communication Overtones. She has a background in
crisis communication and reputation management,
social media, focus group research and media relations,
and has garnered coverage for clients in the Washington
Post, the Wall Street Journal and “The Early Show” on
CBS, among others.

Tuesday, May 18, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  
Play-back registration available.

WEBINAR

You will learn how to:
• Formulate a strategic approach to

social media campaigns. 
• Set measureable objectives. 
• Apply the post process to determine

a relevant approach.

NEW

NEW
The Best in Buzz
Learn the Creative Social Media Strategies
Used in Effective Campaigns
Learn how to seamlessly integrate social media with
other creative strategies to extend the reach and
relevance of your brand-building public relations
programs. Discover a variety of real-life social and
new media case studies that will inspire a “search and
reapply” mind-set, and gain an understanding of what
marketing executives are looking for in comprehensive
public relations programs.

You will:
• Get motivated about leveraging new and creative

strategies.
• Learn how to extend the reach and relevance of

brand-building public relations programs.
• Hear about real-life case studies that are relevant

and applicable, i.e., will inspire a “search and
reapply” mind-set.

• Understand what executives are looking for in
comprehensive public relations programs.

• Be inspired to incorporate these successful
strategies into your own public relations programs.

NEW

INSTRUCTORS

Daryl McCullough,
CEO, PainePR, a leading national public relations
firm with offices in New York, Los Angeles and
Irvine, Calif., leads the firm’s innovative approach
to marketing communications, which includes a
convergent, brand-building approach that blends
traditional and new strategies with creativity for
breakthrough results. The firm has built a service
platform with key pillars including online/social

media, experiential, diversity, sustainability, reputation, social marketing and
traditional public relations.

Daniel Lemin, director, social media,
PainePR, is the key social media and online
influencer strategist for a wide variety of
clients including P&G brands like Iams and
Pampers. He brings a mix of experience in
international and corporate communications,
across a variety of industries, to the world of
online public relations, crafting smart
strategies that build brands and enhance
reputations.

Craig Howe, CEO, RocketXL, one of the most innovative social
media creative firms in the country. A sister firm of PainePR, RocketXL
delivers social media and online influencer strategies and campaigns for
a wide variety of top brands, from entertainment to consumer package
goods. Their work with PainePR for the launch of Blockbuster Total
Access, won a Silver Anvil in 2007 as marketing communications
campaign of the year.

Thursday, June 17, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250
APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR
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Social Media and Emerging Trends

How to Reach Audiences Via Mobile Devices
Public Relations on the Third Screen
The number of people using their mobile devices to access news and information more than doubled from January
2008 to 2009, with 35 percent of those surveyed now using their mobile devices for this purpose daily (according
to ComScore). Are you in on the action? Learn how to reach your audiences by delivering “snack-sized” content to
their iPhones, BlackBerrys and other mobile devices — aka the “third screen.” Mike Brewer will take you on a tour
of global best practices to find out what public relations and communications efforts are most effective with mobile
audiences. Learn to grab the opportunities and avoid the pitfalls of mobile communications.

INSTRUCTOR

Mike Brewer is executive vice president of Brodeur
Partners, and founder and leader of Brodeur’s Consumer
Group. In 2006, he established Brodeur Partners’
Mobility Practice to focus on the increasingly mobile
world and to address the sea change in communications
it would bring. Before joining Brodeur, Mike worked at
Ingalls, Quinn & Johnson PR, and Hill, Holliday, Connors,
and Cosmopulos, where he managed high-tech and
consumer marketing clients.

Tuesday, June 29, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

Specifically, you’ll learn:
• How mobility is changing the way we

consume news.
• What public relations pros need to know to

create a successful mobile strategy for your
company or client.

• The best tools for applying mobile content
and reaching your audiences.

• How to grab the opportunities while avoiding
the pitfalls of mobile communications.

How to Use a PR Mash-Up for High-Impact Results
Pairing Social Media With Traditional Communications Techniques
When it comes to public relations, taking an all-or-nothing approach is often a recipe for disaster. Join this
discussion with industry experts to learn how top organizations are blending new media with old media — like
television, print, radio and grassroots outreach — for even more creative, exciting and results-bearing programs.
Based on industry case studies, learn when social media should take the lead, when it should be used as support,
and how to reinvigorate “forgotten” techniques and outlets for incredible success. 

INSTRUCTORS

Mike McDougall, APR, is vice president, corporate
communications, for Bausch & Lomb. In addition to leading the
company’s outreach to business, financial and health care media, as
well as government and community affairs, Mike is responsible for
establishing an ongoing dialogue with the company's 11,000
employees on six continents. Prior to Bausch & Lomb, Mike was
worldwide director of products and services public relations for Kodak,
where he developed communications strategies for consumer digital
photography products and services. 

Catherine Dunkin, APR, is president and CEO, Standing
Partnership, and is nationally recognized as a leader in reputation
management. Before founding Standing Partnership in 1991, she
held management positions with multinational public relations firms
and Fortune 500 companies in St. Louis, Chicago and Dallas. She
has also served on the national executive committee and board of
the Council of Public Relations Firms.

Thursday, September 2, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

You will be able to:
• Understand common

communications scenarios in
which social media tools play a
supporting role versus a leading
role, and the ideal mix between
new and old media.

• Understand the use of “old media”
communications tools and outlets
in novel ways — alongside social
media tools — for increasing
message saturation and driving
audience behaviors.

• Analyze your own communications
mix to determine areas where
social media tools should come
into play.

WEBINAR

NEW

Create a Social 
Media Policy to Fit 
Your Organization
Develop Guidelines to Lessen 
the Risk 
Creating a social media policy or guidelines
for your organization can be a daunting task.
Many companies begin communicating in the
social media landscape and then have to step
back to build their policies. So, where do you
start? Deirdre Breakenridge outlines what
you need to know to develop a social media
policy that fits your organization.

INSTRUCTOR

Deirdre Breakenridge,
president and director of
communications, PFS
Marketwyse, an integrated
advertising, marketing and
communications agency, is also
an adjunct professor at Fairleigh
Dickinson University, where she
teaches courses on public

relations and interactive marketing for the university’s
Global Business Management program. Her books
include “Putting the Public Back in Public Relations,” “PR
2.0,” and “Cyberbranding: Brand Building in the Digital
Economy.”

Tuesday, July 20, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  
APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

You will learn how to:
• Select a coalition of employees who not

only understand social media, but will
help create and follow your policy.

• Identify successful social media policies
that have been created by other
organizations.  

• Develop a matrix or “guidelines for
engagement” for your organizations’
social media environment.

• Fit the policy to your company’s code of
ethics or code of conduct.

• Understand the communications issues
that should be covered in your social
media policy, from rules of engagement to
legal language.

NEW



Register online: www.prsa.org/pd/events6

Social Media and Emerging Trends

Navigating the Legal Parameters of Social Marketing
How to Remain Compliant While Maximizing Your Message  

How do you ensure that your online message creates maximum impact and mitigates liability for your brand? Hear
tips, hints and program suggestions that will help you navigate and remain compliant in the increasingly
complicated online space. Understand ethical and legal parameters for utilizing social media, blogger outreach,
celebrity endorsements and socialized news to promote your brand or service online. You will learn about:

INSTRUCTOR

Crystalyn Stuart, vice president, social media, IMRE,
LLC, has been leading innovative social marketing strategies for
more than ten years. Before it was “cool” to use social media,
Crystalyn was pioneering grassroots and guerilla campaigns that
brought consumers together, empowered customers to become
brand advocates, and incorporated consumers’ thoughts, ideas
and opinions into marketing materials. She is a leading voice for
corporate social marketing research and planning, as well as the
budding industry of social public relations. More recently, she
has adapted social marketing policies and procedures as the
FTC and FDA have announced regulations.

Tuesday, September 7, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

• Federal Trade Commission (FTC)
regulations.

• Food and Drug Administration (FDA)
regulations.

• Ethical guidelines for social media.
• Channel-specific rules and

regulations.

How to Create a Social Media Plan
Build Community and Brand Awareness Through Strategic Social Communications
Where do news releases, media training, message development and the tenets of crisis management fit into the
new world communications order? Learn how to strategically pull the elements together and integrate new tools
with traditional methods, across the realm of social media.  

INSTRUCTOR

Deirdre Breakenridge, president and director
of communications, PFS Marketwyse, an integrated
advertising, marketing and communications agency, is
also an adjunct professor at Fairleigh Dickinson
University, where she teaches courses on public
relations and interactive marketing for the university’s
Global Business Management program. Her books
include “Putting the Public Back in Public Relations,”
“PR 2.0,” and “Cyberbranding: Brand Building in the
Digital Economy.”

Thursday, September 23, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

Join Deirdre Breakenridge to learn the
best practices for:
• Developing business goals and

objectives. 
• Research initiatives. 
• Messaging and content creation. 
• Distribution channels.
• Performance measures.
• Conversation monitoring. 

NEW

NEW

Tapping the Online
Video Boom 
High-Impact, Low-Cost
Communications
Thanks in part to the online video boom, you
can make the most of your budgets and
resources without cutting creativity or
effectiveness. With a few simple, low- or no-cost
tools and a willingness to break new ground,
you can propel yourself and your organization
into the world of YouTube and beyond. Learn
from Mike McDougall, APR, how to create and
use video in once unthinkable ways to energize
your workforce, attract customers and ensure
timely outreach to media and investors. 

You will learn:
• How to identify the multiple categories of

online video sites, and determine which
segments best meet your objectives.

• How to integrate video into your everyday
communications activities.

• How to expand your reach and improve your
programs with proven, fun tips and
techniques.

• Ways to capture, edit and disseminate your
videos at little or no cost, and with minimal
training and headaches.

INSTRUCTOR

Mike McDougall, APR, is
vice president, corporate
communications, for Bausch &
Lomb. In addition to leading the
company’s outreach to business,
financial and health care media, as
well as government and community
affairs, Mike is responsible for
establishing an ongoing dialogue

with the company's 13,000 employees on six continents.
Prior to Bausch & Lomb, Mike was worldwide director of
products and services public relations for Kodak, where he
developed communications strategies for consumer digital
photography products and services.

Tuesday, April 6, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250
APR Accreditation Maintenance Credits Approved: 1.0 
Play-back Registration Available

TELESEMINAR



Register online: www.prsa.org/pd/events7

Media Relations

Interactive Media Training
A New and Unique Way to Prepare for Your Next Media Appearance
Are you worried about how you sound and look on camera? Now you can practice and improve your on-camera skills for your next media appearance from the privacy of
your home or office. T.J. Walker will teach you how to craft your message and sound bites, look your best on camera, create an answering system so that you will be
prepared for any question, deal with crisis situations and much more.

This course is not just about watching, listening and learning. This course is about doing. You will have the ability to record yourself via your Web camera and have immediate
playback. You can watch, practice and critique yourself as many times as you want as you bring T.J.’s lessons to life.

INSTRUCTOR

T.J. Walker, CEO and founder, Media Training Worldwide, is “the
leading media and presentation trainer in the world,” and “the #1 expert
for executives seeking guidance on speaking to the public and media,”
according to quotes from Viacom and Bloomberg TV. T.J. has trained
thousands of executives and government officials over the last 20 years.
He is co-author with Jess Todtfield of the number one USA Today Money
bestseller and number two Wall Street Journal Business best seller, “T.J.
Walker’s Secret to Foolproof Presentations.”

PRSA Members $99 / Nonmembers $199  •  APR Accreditation Maintenance Credits Approved: 2.0

ONLINE PROGRAM

This exclusive online program features:
• Interactive Web camera recording so participants can record and view themselves.
• Instruction videos from T.J. Walker.
• Written instruction, reviews, self-evaluation, reminders and how-to tips.

Participant requirements:
• Computer. Note that a majority of laptops have built-in Web cameras. If yours does not,

an inexpensive Web camera can be purchased at any local electronics chain store as a
secondary option.

• High-speed Internet connection.

Media Training Boot Camp
Control Your Message to Get the Quotes You Want
Be prepared for every media opportunity facing you, your clients and your
company. Proactive planning — with a specific message — is the only way to
go into a media interview. T.J. Walker will show you why it is essential to have
exact sound bites and quotes planned in advance, and how to ace your next
on-air appearance.

INSTRUCTOR

T.J. Walker, CEO and
founder, Media Training
Worldwide, is “the leading
media and presentation
trainer in the world,” and
“the #1 expert for
executives seeking
guidance on speaking to
the public and media,”

according to quotes from Viacom and Bloomberg
TV. T.J. has trained thousands of executives and
government officials over the last 20 years. He is
co-author with Jess Todtfield of the number one
USA Today Money bestseller and number two Wall
Street Journal Business best seller, “T.J. Walker’s
Secret to Foolproof Presentations.”

Monday, April 12, 9 a.m.–5 p.m., New York, NY

Friday, June 11, 9 a.m.–5 p.m., New York, NY  

Friday, September 17, 9 a.m.–5 p.m., New York, NY

PRSA Members $999 / Nonmembers $1,099   •  APR Accreditation Maintenance Credits Approved: 2.0

This training offers you:
• Intensive, one-on-one and small

group, videotaped, simulated
media interview sessions.

• New and proven successful
techniques ingrained into each
participant’s skill set.

• As much videotaping and critique
time as possible to effectively
learn and exercise the techniques.

• Training handbooks, videos,
audios, interview prep software,
needs assessments, online
schooling, and pre- and post-
training critiques.

ONE-DAY ON-SITE SEMINAR 

Anatomy of a News Release
Write Releases That Get Posted on Portals, Help Google Find Your
Site, Reach Readers Online and More
Are your releases among the 3 percent to 45 percent that actually work? Depending
on which study you look at, 55 percent to 97 percent of all news releases sent to
media outlets are never used. No wonder! Most releases written today are old-
fashioned, formulaic and dull. In this session, you’ll learn to create press releases that
actually get the word out. You’ll walk away from this program with checklists, formats,
dos and don’ts, and rules of thumb for effective public relations writing based on the
latest research. They didn’t teach you this in PR 101! 

INSTRUCTOR

Ann Wylie,
president, Wylie
Communications, Inc.,
works with
communicators who
want to reach more
readers and with
organizations that

want to get the word out. Ann travels from
Hollywood to Helsinki, helping communicators at
such organizations as NASA, AT&T and H&R
Block reach more readers. In addition to writing
and editing, Ann helps organizations launch or
revitalize their Web sites and publications, and
helps communicators polish their skills and find
new inspiration for their work.

Thursday, May 13, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

You’ll learn:
• How to take advantage of online

distribution to get your release posted on
portals, help Google find your site, and
reach customers, clients and other
stakeholders online.

• How to write better headlines, decks and
leads for your releases.

• Why getting the “gobbledygook” out is
even more important online than in print.

• How long your release should be.
• How to craft links that help Google find

your Web site.
• How to optimize your releases for search

engines and human readers.

WEBINAR
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Media Relations

Top 10 Search Engine Optimization Tactics 
for Public Relations Pros
Help Google Find Your Releases
Learn the ins and outs of search engine optimization (SEO) from Lee Odden. Nine out of 10 journalists,
reporters and editors use search engines as part of their jobs, according to a recent survey by TopRank
Online Marketing. 

INSTRUCTOR

Lee Odden is the CEO of TopRank Online Marketing, an Internet marketing agency. Lee helps companies like
Hewlett-Packard, McKesson and Northwest Airlines market their Web sites. His thoughts on new media public
relations, search and social media marketing have been cited in U.S. News & World Report, The Economist and
PR Week. An active blogger, Odden writes and edits Online Marketing Blog, one of the top 100 popular blogs on
Technorati.

Tuesday, June 15, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

You will learn:
• How to choose the best keywords. 
• How to optimize your newsroom and press releases. 
• How to build better links. 
• How to sell SEO to decision makers. 
• What the best SEO tactic is that you should be implementing.

Media Training for Media
Trainers
Improve Your Effectiveness as a Media Coach
and Trainer
If you coach or train spokespersons, executives and
managers for media interviews, presentations, or
testimony, this program will provide some useful new
tools, techniques and insights. Jim Lukaszewski will
share an in-depth scripting and content development
process that controls interviews and audiences, and will
walk participants through the structure, technique and
substance of his intensive one-day model approach to
content-driven media/spokesperson coaching.

INSTRUCTOR

James E. Lukaszewski, ABC,
APR, Fellow PRSA, CCEP, is
chairman and president of The Lukaszewski
Group Inc. He is one of public relations’ most
frequently quoted and prolific authors/crisis
communication management consultants. Jim
helps prepare spokespersons for crucial public
appearances, local and network news
interviews including “20-20,” “60 Minutes,”

“Dateline NBC,” “Nightline,” financial analyst meetings, and legislative and
congressional testimony.

Thursday, June 24, 3–4:30 p.m. EDT

PRSA Members $190 / Nonmembers $290  
APR Accreditation Maintenance Credits Approved: 1.0  
Play-back registration available.

WEBINAR

You will learn about:
• Attracting executives and bosses to media training.
• Avoiding the training pitfalls that put off executives

and leaders.
• Coaching techniques that energize and focus

spokespeople.
• Designing powerful, memorable answers.
• Coaching for content (content preparation

determines style).
• Using positive language — the crucial interview

control strategy.
• Converting data, factoids and anecdotes into

powerful stories.

The program template is very practical: developing 
answer content, setting ground rules and identifying
crucial questions. Each participant receives a 
substantial handout.

Conquering the 24-Second News Cycle
Working at the Speed of “New” Media
In this age of always-on, “gimme more” communication, the 24-hour news cycle has given way to the 24-
second tweet cycle. Learn how to profit from this media maelstrom, with best practices on integrating new
social media tools into the 24/7 communications mix. Michael McDougall, APR, demonstrates how to
establish anticipatory war rooms and rapid response teams, and how to develop public relations scenario
plans.

You will learn:
• How to better tap into and profit from the “no time to think” media landscape.
• How to apply a toolkit of tips and techniques for the new dynamic of more tightly compressed news cycles.
• Best practices on integrating new social media tools into the 24/7 communications mix. 
• How to turn seemingly small news into big coverage that can help feed the constant onslaught of narrow-

window news holes in today’s mass media spectrum.
• Tips for restructuring your public relations team, and strategies and techniques for what could be the most

dynamic change in news delivery over the past 50 years.

INSTRUCTOR

Mike McDougall, APR, director, corporate communications, Bausch & Lomb, leads the company’s
outreach to business, financial and health care media, as well as government and community affairs, and is
responsible for establishing an ongoing dialogue with the company’s 13,000 employees on six continents. Prior to
Bausch & Lomb, Mike was worldwide director of products and services public relations for Kodak, where he
developed communications strategies for consumer digital photography products and services. 

Thursday, July 15, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR
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Media Relations APR

Media Outreach and the News of the Day
Pitching for Today’s Media Environment
The proliferation of new media and communication channels has fundamentally changed the practice of public
relations. Drastic economic conditions for media companies and an unprecedented news cycle mean less
people and outlets to report the news and more competition for coverage. The rapid move to consume news
online means that all media is now digital and that most media is now social. In some ways this change has
brought our focus back to fundamentals. As the power of a few large, traditional media outlets wanes and
consumers expect to talk with brands vs. at brands, our industry can no longer describe public relations in
terms of proactive and reactive, but simply interactive communication. 

INSTRUCTOR

Anne Colaiacovo is a general
manager at Allison & Partners, a national
PR and marketing firm where she
provides strategic communications
counsel and oversees the development of
integrated marketing programs for clients
in the retail, consumer products and
services, food and beverage, health and
beauty, and hospitality industries. Anne

helps brands navigate the ever-changing world of media relations
and marketing by stressing integrated communications across all
communication channels.  

Thursday, August 26, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

You will learn:
• New strategies for media outreach to match the

new media landscape.
• How to use the new media and social media as

vehicles for pitching.
• The fundamentals that we should never forget but

learn to evolve.
• How to counsel clients on the changing media

landscape and how it affects your daily life as a
public relations professional.

• The evolution of measuring editorial placements.

Digital Media and Today’s Digital News Release
Make It Easy for Journalists to Pick Up Your Story
Find the best ways to get journalists to pick up your story. Digital news releases are designed to get all the
information a journalist needs — contact links, images, video, backgrounders, bios and more — directly into
the inbox of your targeted list of journalists. Malayna Williams will provide the strategies you need to get
your story covered. 

INSTRUCTOR

Malayna Williams is a managing
partner at PWR New Media, experts in
interactive digital communications.
Malayna has worked for five years in the
digital communications field, focused
primarily on the execution of electronic
press kits. She works with clients ranging
from associations to CPG firms to some
of the country’s largest and most

innovative public relations firms.

Tuesday, September 14, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

You will learn:
• What more than 200 journalists told us in a recent

survey regarding press release preferences.
• What journalists really need in-hand to cover your

story, and what format they want it in.
• How to use segmentation and long-lead/short-lead

distributions to make your releases more effective,
maximizing your public relations and communications
messaging.

• How to optimize your digital news release for
maximum Web exposure.

• How to analyze digital news release vendors.

NEW
The Accreditation in
Public Relations Online
Study Course
Prepare to Take Your Career to the Next
Level 
Developed by Point-Productions, under the
direction and guidance of the Universal
Accreditation Board, “The Accreditation in Public
Relations Online Study Course” was designed for
those who are unable to participate in the study
programs offered by local Chapters and are
looking for a convenient alternative. The online
course will take you through a series of 10
modules at your own pace within a one-year
period.

How does the course work?
• Each module covers a separate category of the

competencies, or knowledge, skills and abilities,
that will be tested by the Examination for
Accreditation in Public Relations.

• The interactive online multimedia course
includes monthly Web conferences that are
prescheduled and facilitated by senior-level
public relations professionals.

• Each conference begins with in-depth
discussions of specific modules and
opportunities for questions and answers, and
includes an orientation for new participants.

Visit www.prsa.org to register. Once there, click on
Professional Development, then on E-Learning.

PRSA Members and Universal Accreditation Participating Organization*
Members $195 / Nonmembers $295
*Universal Accreditation participating organizations are listed at
www.praccreditation.org.

ON-DEMAND

Preparing for your APR journey? 
Within this guide, you will find learning
opportunities covering various knowledge,
skills and abilities (KSAs) — areas that are
relevant to the Examination for Accreditation
in Public Relations. To make these programs
easy to recognize, PRSA has identified them
with the APR mark. These development
programs are appropriate for anyone
interested in content that supports learning
about KSAs. 

The Business Case for Public
Relations™
Make the case for public relations.
Within this guide, you will find learning
opportunities that provide you with insight into
communicating public relations’ value and
measurable impact on the achievement of
strategic organizational goals. For additional
resources about public relations’ functions,
outcomes and strategic value, go to
www.prsa.org/businesscase.
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APR
APR Boot Camp
Designed to Provide Candidates With Final Preparations to Advance Their Readiness Review and 
Take the Examination for Accreditation in Public Relations!

Wednesday, April 21–
Saturday, April 24
Houston, TX

Wednesday, August 4–
Saturday, August 7
New York, NY

PRSA, in conjunction with PRSA’s  local
Chapters, will present an “APR Boot Camp,”
a four-day intensive program for candidates
to prepare and advance through the
Readiness Review™ and take the computer-
based Examination for Accreditation in Public
Relations. The boot camp is designed to
provide a setting that will meet the needs of
busy professionals whose schedules don’t
permit extensive preparation time.

Candidate pre-requisite:
• Must be a PRSA member and/or a

member of a Universal Accreditation
participating organization. 

• Approved application and Examination
fee of $385 received by PRSA National. 

Houston by March 15, 2010. 
New York by July 28, 2010.

• Must pre-register one month in advance
(required to clear Prometric examination
authorization). 

Houston by March 15, 2010. 
New York by July 28, 2010.

• Download and complete the Readiness
Review Questionnaire. Send an e-mail
with your answers to accred@prsa.org.
Your Readiness Review Questionnaire
will be provided to the Readiness
Review panelists for familiarization of
your background and expertise in the
public relations profession. 

Houston by March 15, 2010. 
New York by July 28, 2010.

• Must have portfolio items prepared but
not necessarily finalized. 

• Must bring own laptop.

See DAY 1 Readiness Review Preparation
and DAY 2 & 3 Computer-based Examination
Preparation for day-by-day seminar details.

ON-SITE SEMINAR

ON-SITE SEMINAR Days 1–3 Houston Location: Days 1–3 New York Location:
University of Texas PRSA
M. D. Anderson Cancer Center 33 Maiden Lane, 11th Floor
1100 Holcombe Blvd. New York, NY 10038
Houston, TX 77030

Day One 
Readiness Review Preparation
8:30 a.m.–12:30 p.m.

• Morning workshop spent reviewing 16 knowledge, skills and
abilities (KSAs). 

• Portfolio Overview. 
• Mock Readiness Review. 
• Lunch — Attendees on their own.

2–5 p.m.

• Preparation time for those attendees putting finishing touches
to their portfolios.

AND/OR 

• Readiness Reviews will take place as scheduled.

Day 2
Computer-based Examination Preparation
8:30 a.m.–4:30 p.m.

• Attendees should already have been Advanced from
Readiness Review.

• Class for remaining 44 KSAs in preparation for the computer-
based Examination.

• Box lunch provided.

Day 3
Computer-based Examination Preparation
8:30 a.m.–12:30 p.m.

• Continuation of class for remaining 44 KSAs in preparation for
the computer-based Examination. 

• Lunch — Attendees on their own.

2–5 p.m.

• Peer study time. 

Day 4
Computer-based Examination administration at:

Houston: Saturday, April 24
8 a.m. (Includes check-in time. Examination takes three hours, 45 minutes.)

Prometric Testing (Site 0307)
13100 Northwest Freeway, Suite 130
Houston, TX 77040

New York: Saturday, August 7
8:30 a.m. (Includes check-in time. Examination takes three hours, 45 minutes.)

Prometric Testing (Site 5879)
1 Penn Plaza, Suite 1540
New York, NY 10119

INSTRUCTORS

Houston, Day 1
Kelly George, APR, current
Accreditation chair for the Houston
Chapter, and senior community
relations representative for
Halliburton, facilitates the Readiness
Review preparation on Day 1.

New York, Day 1
Michele Hujber, APR, current
Accreditation chair for the New Jersey
Chapter and recent public relations
practitioner at the Community
FoodBank of New Jersey and Rutgers
University, facilitates Day 1.

Houston and New York, Days 2–3
Bob Saline, APR, Fellow
PRSA, current Accreditation co-
chair for the PRSA Central
Pennsylvania Chapter, and president
and CEO of PRWorks, Inc., facilitates
the computer-based Examination
preparation. His areas of expertise
include strategic communications and
research, issues management and
media coaching.

Jason S. Kirsch, APR, is
current Accreditation co-chair for the
PRSA Central Pennsylvania Chapter,
and vice president and director of
marketing and public relations, Metro
Bank, a financial services retailer
serving Pennsylvania and New Jersey.
His areas of expertise include
corporate communications, media
relations, brand management and

marketing communications. He facilitates the computer-based
Examination preparation.

Registration Fees for Members of UAB Participating Organizations:
Day 1 ($80) — Readiness Review Preparation
Day 2 and 3 ($270) — Computer-Based Examination Preparation
Full Three Days — $350

CANCELLATION POLICY

Cancellations must be submitted in writing and mailed
to PRSA Registration, 411 Lafayette Street, Suite 201,
New York, NY 10003, or faxed to 212-460-5460.
Cancellations received seven to 14 days before the
seminar are subject to a $150 cancellation charge;
there are no refunds or credits for those received less
than 14 days before the seminar date. 
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APR

Accelerate Your Career in Public Relations
Steps You Can Take Now to Prepare for Your Future
Learn how you can accelerate your public relations career even when job opportunities are scarce. Hear from communications strategist Jenny Schade, who will discuss
how to grow your career in the midst of a dismal economy. A former therapist, Jenny has interviewed more than 1,000 employees in the process of guiding organizations
through turbulent change. Jenny will then lead a discussion with a panel of Accredited pros who will discuss how becoming Accredited in public relations helped them
become accomplished public relations practitioners. The panel will discuss what they, as employers, now look for in their hiring processes and how being Accredited can
help job searchers land that special job.

FREE
Tuesday, April 13, 3–4 p.m. EDT

PRSA Members Free / Nonmembers Free  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

MODERATOR

Jenny Schade combines her
background in communications and
counseling psychology to help organizations
answer that critical question, “How do your
customers and employees feel about your
products and services?” Prior to starting
JRS Consulting more than 15 years ago,
Jenny earned a master’s degree in
counseling psychology from Northwestern

University, had a career counseling private practice and was director
of recruitment for two years at Golin/Harris International in Chicago.

PANELISTS

Mike McDougall, APR, is director,
Corporate Communications, for Bausch &
Lomb. In addition to leading the company’s
outreach to business, financial and health
care media, as well as government and
community affairs, Mike is responsible for
establishing an ongoing dialogue with the
company’s 13,000 employees on six
continents. Previously, Mike was worldwide

director of products and services public relations for Kodak, where he
developed communications strategies for consumer digital
photography products and services. 

Lorraine Thelian, APR is the
senior partner responsible for Ketchum’s
North American offices. She serves on the
agency’s 10-member Executive Committee,
which drives the strategic direction for the
agency. Previously, Lorraine served as
director of the firm’s Washington, D.C.,
office where she was instrumental in
developing strong practices in public

affairs, health care, technology and corporate communications.
During her tenure, the Washington office won five Silver Anvils,
including two “Best of Shows.” 

Getting “Ready” for the APR Readiness
Review
Increase Your Chances of Advancing
Distinguish yourself. Make 2010 the year you get your APR designation. Take your first
step by learning how to prepare for your Readiness Review. Successful newly
Accredited professionals and Readiness Review panelists offer insights and suggestions. 

INSTRUCTOR

Michael Tullier, APR, director
of external relations, Auburn
University College of Education, has
been working with Accreditation both
locally and nationally since becoming
Accredited in 2003.  After supporting
local and regional Accreditation
efforts, Michael joined the Universal
Accreditation Board in 2005 and was

appointed its chair in 2008. He directs all elements of public
relations for the Auburn University College of Education
following a 15-year career that includes experience in higher
education and nonprofit organizations. Michael’s public
relations service includes top leadership positions in the Public
Relations Council of Alabama and Southern Public Relations
Federation, in addition to his work in PRSA and on the UAB. 

Tuesday, July 27, 3–4 p.m. EDT

PRSA Members $50 / Nonmembers $75 •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

You will learn: 
• How to complete the Readiness

Review Questionnaire for your
best chance of success.

• How to gain the experience you
need in practice areas you are
lacking so you can present a well-
rounded body of work.

• How to put your best foot forward
and clearly communicate what
you know with the Readiness
Review panel.

• How to use the Readiness
Review panel as a mentoring
source for your best chances on
the computer-based Examination
for Accreditation in Public
Relations.

Accreditation Power Play
The How-To of Accreditation
Know what is expected, get organized, study the right materials and follow the
right process — this is the best way to earn the APR credential. The
Accreditation Power Play answers your “How do I …?” questions. Come
ready to listen, take notes, ask questions and get started in an intense, half-
day session that provides:

INSTRUCTORS
Bob Saline, APR, Fellow
PRSA, is Accreditation co-chair
for the Central Pennsylvania
Chapter of PRSA, co-presenter at
the Power Play in NYC, and
president and CEO of PRworks.

Jason S. Kirsch, APR,
is Accreditation co-chair, Central
Pennsylvania Chapter of PRSA, and
vice president and director of
marketing and public relations,
Metro Bank, a financial services
retailer serving Pennsylvania and
New Jersey. 

Wednesday, May 19
New York, NY 

PRSA Members $375 / Nonmembers $475

ONE-DAY ON-SITE SEMINAR 

• The details of the
application process, from
filling out forms,
preparing your portfolio
and managing your
Readiness ReviewTM, to
taking the Examination
for Accreditation in
Public Relations.

• A personalized checklist
to evaluate your
expertise in the “family of
10 KSAs” (knowledge,
skills and abilities).

• The inspiration to get
started on your APR
track.

FREE
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Relationship & Reputation

Public Affairs and Government Public Relations Seminar
Join us for a full day of learning and networking designed to enhance the skills and 
insight of public affairs and government communicators. Choose between two 
professional development tracks.

Track A: The National Incident Management System (NIMS) Training Session 
(All-Day Workshop)
Most emergencies and events are handled locally, but major incidents may require additional assistance. The National
Incident Management System (NIMS) was developed so responders from various jurisdictions can work together in
response to natural disasters, emergencies or other large events.

INSTRUCTORS

Lauri-Ellen Smith, APR, special assistant to
the sheriff of Jacksonville, Fla., has dedicated her
career to internal and external communications, as
well as public policy strategies. She formerly served
as the public information officer for Super Bowl XXXIX
Safety and Security. Lauri-Ellen has received three
Image Awards in the areas of brand management and
special interest campaigns.

Joseph V. Trahan III, Ph.D., APR,
Fellow PRSA, president and CEO, Trahan &
Associates, has over twenty years of experience in
governmental, association, educational and nonprofit
public relations affairs. He is a retired lieutenant
colonel, U.S. Army Reserve, and a former commander
of the 314th Public Affairs Operations Center. He has
trained more than 3,500 people yearly in media
relations.

Track B: Issue Management and Strategic Planning (All-Day Workshop)
The best way to avoid communications crises is to continuously identify, track and manage potential issues.
But how do you manage an issue? This two-part workshop gives you all the practical knowledge you’ll need to begin
managing issues systematically and expertly. To do so, you’ll need to know the best practice approaches to strategic
planning that gets results across organizational campaigns and issues.

INSTRUCTOR

Stephanie McFarland, APR, director of
public relations at the Indiana Department of
Revenue, has almost two decades of robust
experience in all aspects of marketing and public
relations, honed in a variety of complex public and
private business environments — from Fortune 500
companies to government. Stephanie is a certified
crisis management consultant, and an adjunct
instructor with Indiana University, teaching public
relations research and issue and crisis management.

Tuesday, April 13, 8:30 a.m.–4:30 p.m. 
Chicago, IL
The Hilton Suites Chicago/Magnificent Mile

Public Affairs and Government Public Relations Seminar: 
PAG Section Members $199
PRSA Members $259 / Nonmembers $299
APR Accreditation Maintenance Credits Approved: 2.0

Please register for either Track A or Track B.

You will learn:
• The elements of the Incident Command System

(ICS), which enables agency responders to step in
and handle any disaster.

• What challenges public information officers (PIOs)
face, such as the development of messages that
reflect the needs of all involved constituents.

• How to create messaging that combats rumors and
inaccuracies, which could undermine the response.

• When to recommend creating a Joint Information
Center (JIC), where officials from multiple
jurisdictions work together to distribute information
to the media and the public.

Tuesday, April 13, 8:30 a.m.–4:30 p.m. 
Chicago, IL
The Hilton Suites Chicago/Magnificent Mile

Public Affairs and Government Public Relations Seminar: 
PAG Section Members $199
PRSA Members $259 / Nonmembers $299
APR Accreditation Maintenance Credits Approved: 2.0

You will learn: 
• How to identify issues, and know the difference

between an issue, an emergency and a crisis.
• How to collaborate and partner across functions

and divisions to effectively manage issues affecting
your organization.

• Expert issues management strategies, practices
and tactics that drive an organization forward.

• How to enact each part of the strategic planning
process from research, planning and
implementation to evaluation.

ONE-DAY ON-SITE SEMINAR 

NEW

Presented by:

ONE-DAY ON-SITE SEMINAR 

Leading Connections
Driving Internal Communications
Through Effective Leadership
Sharpen your strategy with dynamic
techniques used by Fortune 100 corporate
communicators. Instructors David Grossman
and Greg Gordon will provide insight into how
subtle strategy adjustments can maximize
your messaging and cut through the clutter in
a time of crisis or robust health.

You will learn how to:
• Use key leadership to underscore important

corporate objectives.
• Time communications to be most effective

and not over-communicate.
• Create brand ambassadors through 

in-house initiatives.
• Follow up and communicate results.

INSTRUCTOR

David Grossman, ABC,
APR, Fellow PRSA, is
founder and president of The
Grossman Group (formerly dg&a).
David has supported a number of
Fortune 500 clients, such as Cisco
Systems, Heinz, McDonald’s and
WellPoint, on organizational
consulting, strategic leadership

development and internal communications. He recently
published the book, “You Can’t NOT Communicate: Proven
Communication Solutions that Power the Fortune 100.” 

Greg Gordon, PRC, is
currently senior vice president,
Research and Strategy, at L.C.
Williams & Associates (LCWA), and
leads LCWA’s in-house research
team. Greg helps clients identify,
develop and leverage strategies
that will achieve measurable
objectives. He has designed and

executed internal communication research programs for
such companies and organizations as the Centers for
Disease Control & Prevention, Exelon, eBay and Carolinas
HealthCare System. Greg also serves as a second-term
trustee for the International Association of Business
Communicators (IABC) Research Foundation.

Tuesday, April 13, 8:30 a.m.–4:30 p.m. 
Chicago, IL
The Hilton Suites Chicago/Magnificent Mile

Employee Communications Section Members $249  
PRSA Members $309 / Nonmembers $349 
APR Accreditation Maintenance Credits Approved: 2.0

ONE-DAY ON-SITE SEMINAR 

NEW

Presented by:
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Relationship & Reputation

Crisis Management in a Down Economy: 
No Margin for Error
Critical Survival Steps to Take in the Earliest Crisis Moments
If time is your enemy in a crisis, in our current environment time is your enemy on steroids. Find out from Helio
Fred Garcia the critical public relations and communications survival steps you must take in the earliest moments
of crisis to prevent the kinds of self-inflicted harm that ruin reputations, reduce competitiveness and get CEOs
fired. 

INSTRUCTOR

Helio Fred Garcia, executive director, Logos
Institute for Crisis Management & Executive
Leadership, is widely regarded as a leading expert in
crisis management and crisis communication. Fred
advises and coaches leaders of some of the largest
and best-known companies and organizations in the
world. In addition to serving North American clients,
Fred has had an active international practice, advising
clients in Europe, Asia, Africa, Latin America, the
Middle East and Australia.

FREE
Tuesday, September 28,  3–4 p.m. EDT

PRSA Members FREE / Nonmembers FREE •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

You will learn: 
• How to build trust with stakeholders to

ensure that your company is given the
benefit of the doubt.

• How to provide a clear description of
your business model and avoid wrong
assumptions regarding what your
company can withstand.

• Why previously routine matters
(corporate jets, renovated offices,
bonuses) suddenly provoke outrage and
backlash, and what to do about it.

• Why you must take the critical survival
steps in the earliest moments of a crisis.

WEBINAR

How to Grow Word-of-Mouth Movements 
People Are the Killer App 
What does it take to build a movement of loud and proud brand ambassadors? More social media
applications? Faster technology? Geno Church teaches you the seven lessons on how your brand can
build and grow a movement, starting with how to treat people like fans, not customers, and how to allow
your fans to share brand ownership. Learn the difference between a movement and a campaign, as well as
how to measure ROI. Hear about word-of-mouth case studies, including the Fiskars Brands “Fiskateers”
movement, which now has more than 5,000 members worldwide, and the Effie award-winning Rage Against
the Haze youth anti-smoking initiative, which has more than 7,000 active teenagers involved despite a
complete state program budget elimination. 

INSTRUCTOR

Geno Church, Brains on Fire’s word-of-mouth
inspiration officer, is responsible for developing word-of-
mouth, buzz, viral and evangelism strategies for the
agency’s clients. In his 14+ years with Brains On Fire,
Geno has helped build word-of-mouth into the identities of
brands including Fiskars Brands, the American
Booksellers Association, Rawlings Sporting Goods, and
Rage Against the Haze (South Carolina’s youth-led anti-
tobacco movement). Geno has been recognized as a

thought leader in both the identity and word-of-mouth realms, and has received
awards from numerous organizations, including the 2008 Effie awards and the
2006 Word of Mouth Marketing Association WOMMIE Awards.

Tuesday, August 19, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0 
Play-back registration available.

WEBINAR

You will learn how to:
• Turn product conversations into

passion conversations.
• Build and grow a word-of-mouth

movement.
• Encourage your customers to be

brand ambassadors.
• Measure word-of-mouth ROI. 
• Allow your fans to share brand

ownership.

FREE

Building Effective 
Crisis Plans
Learn to Identify Crisis-Causing Risks 
and How Your Crisis Plan Can Pass 
Seven Powerful Tests
This is an intensive 90-minute emersion in the strategic
concepts and thinking required to develop crisis
communication plans that work. Learn to identify crisis-
causing risks and exposures; the crisis plan components
most plans miss but must have; and how to avoid,
anticipate, and pre-empt the mistakes and errors that
cause response failure. Learn how to involve key leaders
in the approval and planning process that builds crucial
management and employee buy-in so necessary for
ongoing readiness.

INSTRUCTOR
James E. Lukaszewski, ABC,
APR, Fellow PRSA, CCEP, chairman
and president, The Lukaszewski Group Inc., is
an expert in crisis management and strategic
crisis response. Many consider Jim to be the
strategist’s strategist, and one of the founders
of modern crisis communication management
techniques. He is a national practice leader in
crisis communication response counseling. His

newest book, “Why Should the Boss Listen to You? The Seven Disciplines
of the Trusted Strategic Advisor,” is now available on his Web site at
www.e911.com.

Thursday, April 29, 3–4:30 p.m. EDT

PRSA Members $190 / Nonmembers $290
APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

Effective crisis plans must meet seven powerful
tests:
• Top management approval before you proceed.
• Sensible, sound thinking and strategy.
• Get the first few minutes, few hours of a crisis

right.
• Manage media coverage and public concerns and

the victims, from the start.
• Involve management meaningfully in execution and

readiness.
• Accommodate the foreseeable patterns of

mistakes, problems and distractions.
• Accountable, ethical and moral behavior by

leadership.

Each participant receives a substantial handout
including “Your Quick Guide to the Crisis
Communication Management Planning Process.”



Build Your Bottom Line With Data-Driven PR
Advanced ROI, KPI and ROMI Measurement
Need to determine which of your public relations programs are successful and why? Katie Delahaye Paine will
show you how to find out what’s working or not working, and how to decide where to invest your communication
budget. You’ll learn how to create a single integrated “communications dashboard,” a highly useful
management/measurement tool that will help you judge the effectiveness of your messages with various audiences.
Learn from case studies that illustrate measurement in the B2B, higher education, consumer and nonprofit sectors.
Return to your workplace with the techniques and tips that will build your brand and your bottom line.

INSTRUCTOR

Katie Delahaye Paine is the
founder and CEO of KDPaine &
Partners LLC, publisher of the
“Measurement Standard” and author
of “Measuring Public Relationships: the
Data-Driven Communicator’s Guide to
Success.” For more than 20 years,
Katie has been providing
communications professionals with

tools, data and information to help them make better business
decisions. Recently, her focus has been on social media
measurement as well as providing cost-effective measurement
programs for nonprofits, universities, technology firms and
government agencies.

Friday, August 20, 9 a.m.–5 p.m., Boston, MA

PRSA Members $545 / Nonmembers $645  •  Materials and lunch provided.  •  APR Accreditation Maintenance Credits Approved: 2.0

ONE-DAY ON-SITE SEMINAR 

You will learn:
• How to assess the strengths and weaknesses of your public

relations and communications programs.
• Six steps to a data-driven public relations department.
• How to create a single communications dashboard. 
• How to select your best measurement tools.
• How to make the data work for you.
• How to judge the effectiveness of your messages with

various audiences.
• How to decide where to invest your communication budget.
• The differences between ROI (return on investment), KPI (key

performance indicators) and ROMI (return on marketing
investment).

• How to demonstrate the value you provide within your
organization.

Register online: www.prsa.org/pd/events14

Relationship 
& Reputation

Reputation-Building
Integrity, Transparency and
Engagement Through CSR
What is the role of Corporate Social
Responsibility in driving stakeholder
engagement, transparency and reporting?
How can CSR add value to a company’s
communications strategy? Through in-depth
examination of case studies, gain insight into
one global organization’s citizenship
program and its foundation based on
integrity and compliance practices. See how
CSR is closely aligned to a company’s
communications strategy, leveraging
stakeholder relationships to advance a
company’s reputation. 

You will:
• Learn how to leverage your company’s

culture as an important differentiator when
communicating on key dilemmas or
issues. 

• Understand how CSR can add value to
your company’s communications strategy,
including issues management, and learn
how the benefits of a strong corporate
responsibility program can benefit your
company’s business strategy, providing
you further ideas for storytelling and
proactive outreach.

• Recognize the core competencies and
skill sets that are critical in engaging and
working with stakeholders on key issues.  

INSTRUCTOR

Frank Mantero, director,
Corporate Citizenship Programs,
GE Corporation, is responsible
for coordinating the company’s
global citizenship efforts,
developing and managing the
company’s Citizenship Report,
monitoring the company’s
engagement with stakeholders

and leading the company’s presence on the Dow Jones
Sustainability Index. He is the lead spokesperson for GE-
sponsored disaster relief efforts and GE Foundation
activities. In addition, he is responsible for the public
policy grant portfolio for the GE Foundation, which
includes programs on human rights, rule-of-law, climate
change and globalization. 

Thursday, May 6, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250
APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

NEW

Communications Planning 
& Measurement

PR Boot Camp
Key Concepts and Techniques of Effective Public Relations
Take a deep dive into the key aspects of the public relations profession. Whether you are a journalist, new graduate,
transitioning from another field, new in your position or wanting to learn more about public relations, this overview with
Robin Schell, APR, Fellow PRSA, will provide you with the knowledge you need. Gain a clear understanding of
public relations and communications concepts and techniques through lectures, case study presentations, discussions
and group exercises. Examine the theory and practice of major issues presently facing the public relations profession,
and participate in hands-on teamwork as you create your own public relations plan based on a case study.

INSTRUCTOR

Robin Schell, APR, Fellow
PRSA, senior counsel at Jackson
Jackson & Wagner, has 20 years of
consulting experience and specializes in
strategic planning, effective internal and
external communication systems,
constituency relations programs and
behavioral research.

Tuesday, May 11, 9 a.m.–5 p.m. & Wednesday, May 12, 9 a.m.–3 p.m., Chicago, IL
September, TBD

PRSA Members $745 / Nonmembers $845  • Materials and lunch provided. • APR Accreditation Maintenance Credits Approved: 4.0

TWO-DAY ON-SITE SEMINAR 

You will learn:
• How to transition into the public relations profession. 
• The challenges and opportunities of the public relations

profession.
• How to design a 10-step public relations program,

including setting goals and tactical execution.
• How to measure public relations effectiveness.
• How to create effective external/internal

communications.
• How to handle crisis communications.
• Ethics guidelines.
• Research methodologies.



Demonstrating the Business Value of PR 
Find Practical Solutions to Your Measurement Conundrums 
We've started to see standards for public relations and communications measurement that are slowly
becoming acknowledged and implemented industry-wide. Yet how do you measure social media, let
alone traditional media? Learn how to go from measurement novice to maven, how to incorporate
measurable objectives into a communication plan and how to connect public relations outcomes to
business objectives that demonstrate true value. 

INSTRUCTOR

Shonali Burke, ABC, is principal
of Shonali Burke Consulting, based in the
Washington, D.C., area. She has more
than 13 years of experience in the
communications field, including agency
experience and a stint as the ASPCA’s
vice president, Media & Communications,
where she recreated the communications
function for the country’s oldest animal

welfare organization and instituted its award-winning measurement
program. Shonali was named to PRWeek’s first top “40 Under 40”
list of U.S.-based public relations professionals in 2007, and speaks
frequently on the business of communication, including public
relations and measurement. 

Tuesday, August 24, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

You will be able to:
• Comprehend the importance of measurable

objectives to the strategic process. 
• Understand how to support organizational

“KPIs” (key performance indicators) in your
work. 

• Clearly demonstrate the business value of
public relations to your organization.

15

Communications Planning 
& Measurement

What’s Your Communications Campaign’s ROI?
Make Sure Your Business Outcomes Measure Up!
Simply measuring the effectiveness of communication isn’t enough anymore. Senior management is
asking for more direct correlation of the money spent on communication with the business outcomes
resulting from it — how it increases revenue or reduces expenses. 

INSTRUCTOR

Angela Sinickas, ABC,
president, Sinickas Communications,
Inc., is a pioneer in the field of
organizational communication
measurement. Angela has been
measuring the effectiveness of
communications since 1981. She has
been an organizational communicator

since 1974 and a featured speaker at more than 300
communication conferences in 20 countries. Angela has
published over 100 articles on communication, available at her
Web site, www.sinicom.com. 

Tuesday, September 21, 3–4 p.m. EDT 

PRSA Members $150 / Nonmembers $250 • APR Accreditation Maintenance Credits Approved: 1.0  
Play-back registration available. 

WEBINAR

This session will:
• Provide you with documented examples of how

internal and external communication have
affected bottom-line issues at other
organizations.

• Explain how to collect data for the ROI
calculation by tracking changes in audience
behaviors before and after you communicate.

• Teach you how to use an ROI worksheet to
calculate the return on your own
communication campaigns or channels.

NEW

PRSA On-Demand
Programs
You can now register for many PRSA webinars and
teleseminars after the live date has passed.
For most of the webinars and teleseminars PRSA offers, the
play-back is available for up to four months after the live
broadcast date. 

PRSA adds additional webinars throughout the year as
webinars rotate from live to on-demand status. Once you
receive your registration confirmation, you have until the
webinar expiration date to conveniently access the
webinar(s) of your choice. See the wide range of topics below
and gain access to great content, expert speakers and
solutions that can improve, extend and increase your
communications efforts. 

Great for team learning, PRSA On-Demand webinars will
keep you competitive.

Available webinars and teleseminars include:

• Crisis Management in a Down Economy: 
No Margin for Error 

• What’s Working in the Changed PR
Landscape: 
Practical Applications That Will Work in 
Your Campaigns 

• Develop An Approval Process That Doesn't
Drive You Nuts: 
How to Gain Authority and Get Your Copy 
Approved Faster 

• Conquering the 24-Second News Cycle: 
Working at the Speed of “New” Media 

• Creating Your Own Measurement Dashboard: 
Identifying the Right Metrics and 
How to Display Them  

Find current available webinar and teleseminar
play-backs on the PRSA Calendar of Events at 

www.prsa.org/pd/events.

Free Webinars
PRSA free webinars are also available
On-demand. 
For topics and registration, go to
www.prsa.org/PD/FREEWebinars.html. 
PRSA gratefully acknowledges the support of 
Thomson Reuters in providing us with their 
webcast technology.  

Register online: www.prsa.org/pd/events



Register online: www.prsa.org/pd/events16

Techniques & Tactics

Get the Word Out Online Boot Camp
How to Write Blog Postings, Tweets and Web Pages That Engage
When reading your blog postings, Web pages — even your tweets — your audience members
suffer physical ailments ranging from double vision to difficulty thinking. In this workshop, you’ll learn
tips, tricks and techniques for writing online copy that overcomes the obstacles of online reading
and gets the message across.

Specifically, you’ll learn how to:

Write social media messages that expand your
reach and influence. 

• Use the 70-20-10 rule for engaging your
followers, plus other tips for making sure
your status updates are welcome guests, not
intrusive pests.

• Pass the “who cares?” test, and four other
techniques for becoming a resource, not a
bore, on social media.

• Get retweeted. Five steps for expanding your
influence and reach on Twitter.

• Tweet like the FBI. Write dramatic,
compelling status updates that draw
followers and get clicks.

• Make your posts personable. There’s a
reason they call it “social” media.

• Tweak your tweets. Get your message
across in 140 characters or less. Plus: How
to make 140 characters go further — and
when you must come in under the character
limit.

Craft online copy that clicks.

• Increase the usability of your copy by 124
percent with three simple steps.

• Create Web copy that works with, not
against, readers’ natural online reading
habits.

• Run a quick test to make sure your copy
gets to the point fast enough.

• Discover the two elements that really need to
be included in an online lead.

• Determine how long your Web page should
be. (Beware: Many page-length
recommendations are based on outdated
research.)

• Apply the 30-3-30-3 rule to give online
readers what they're looking for.

• Chunk your copy instead of irritating the
reader by chopping it.

• Develop a voice for your online
communications.

Lift your ideas off the screen with microcontent.

• Make sure your Web visitors get the gist of
your piece, even if they don’t read the text.
(Some 50 percent of Web visitors don’t
actually read the paragraphs, according to
The Poynter Institute’s Eyetrack07 study.)

• Make your copy 47 percent more usable with
a few simple steps.

• Run a quick test to make sure your Web
copy is more reader friendly.

• Write microcontent that’s easy to understand
no matter where it shows up. (After all, if
visitors can’t figure out what it means,
chances are, they won’t click.)

• Reach Web visitors with the piece of display
copy that 95 percent of people read — but
that many communicators drop.

• Increase reading for skimmers and those
whose attention is beginning to wane.

• Write links and buttons that get clicked.

Friday, June 18, 9 a.m.–5 p.m., San Francisco, CA

PRSA Members $545 / Nonmembers $645  •  Materials and lunch provided. 
APR Accreditation Maintenance Credits Approved 2.0  

ONE-DAY ON-SITE SEMINAR 

INSTRUCTOR

Ann Wylie, president of Wylie Communications, serves as a PRSA writing trainer and presents
writing workshops throughout the country. She is the author of more than a dozen learning tools,
including “Anatomy of a Press Release, Pitch and E-mailed Release” and “Writing That Sells.” Ann
has served as a public relations professional in an agency, corporate communicator for Hallmark
Cards, editor of an executive magazine and as a consultant in her own firm. Her work has earned
40 communication awards.

NEW
Content Copyright Compliance
Stay Compliant and Stay Out of Trouble
Are you sure it’s OK to link to that YouTube video or post that
article excerpt on your blog or media room? More and more
organizations are tracking how their online content is used
across the Web and finding infringers through media
monitoring. Keith M. Kupferschmid will teach you what is
considered public domain; how to attribute others’ content
safely; the ins and outs of copyright law, including the Software
& Information Industry Association’s anti-piracy efforts; and
what you need to do in order to comply and still effectively do
your job.

INSTRUCTOR

Keith M.
Kupferschmid is
senior vice president,
intellectual property
policy and enforcement,
Software & Information
Industry Association
(SIIA). He is responsible
for working directly with

SIIA’s Intellectual Property Committee on issues
relating to intellectual property and supervises
SIIA’s anti-piracy programs.

Tuesday, June 22, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  
APR Accreditation Maintenance Credits Approved: 1.0  
Play-back registration available.

WEBINAR

You will learn:
• Copyright

owners’ exclusive
rights.

• How to avoid
risks and
damages.

• Fair use and
attribution of
online content.

• How to combat
piracy.

• Case studies and
best practices.

Updated and redesigned with the help of extensive member
input, our new PRSA.org site offers a number of exciting new
features and benefits:

• New “MyPRSA” feature will help you stay in touch with key
contacts, while keeping abreast of news and information
relevant to your practice specialty, industry, organizational
setting and career goals.

• Improved site navigation and search make it easier to access
learning resources, find helpful industry intelligence and get
involved in your Chapter.

• Social media and networking tools, including blogs, podcasts
and directories, are tightly integrated, making it easier to
connect with other PRSA members.



Register online: www.prsa.org/pd/events17

Techniques & Tactics

Writing That Sells — Products, Services and Ideas
Reach Reluctant Readers
Are your messages actually being read? Americans are bombarded with more than 5,000 messages a day — more
than a million pieces of information a year. They toss most of that material without even looking at it. So the question is:
How do you ensure that your content makes the cut? Learn useful tactics that will help you develop distinctive content
that reaches and appeals to your target audience. Ann Wylie will show you how to put your public relations and
communications copy among the fraction your “reader” actually reads.

INSTRUCTOR

Ann Wylie, president of Wylie
Communications, Inc., serves as a PRSA writing
trainer and presents writing workshops throughout
the country. She is the author of more than a
dozen learning tools, including “Anatomy of a
Press Release, Pitch and E-mailed Release” and
“Writing That Sells.” Ann has served as a public
relations professional in an agency, corporate

communicator for Hallmark Cards, editor of an executive magazine and as a
consultant in her own firm. Her work has earned 40 communication awards.

Friday, July 9, 9 a.m.–5 p.m., New York, NY

PRSA Members $545 / Nonmembers $645  •  Materials and lunch provided.  •  APR Accreditation Maintenance Credits Approved: 2.0

ONE-DAY ON-SITE SEMINAR 

You’ll learn how to:
• Think like a reader. Put yourself in your audience

members’ heads so you can make your copy
valuable, interesting and relevant.

• Make your copy more creative. Steal techniques from
fiction writers to make your nonfiction writing more
dramatic and compelling.

• Master a seven-step system for making every piece
you write easier to read and understand.

• Rev up readership. Draw people into your copy,
make your copy more accessible — even reach
readers who won’t read.

Go Beyond the Inverted Pyramid 
Increase Readership With Feature-style Writing
Traditional, inverted pyramid-style stories “do not work well with readers” and “do not justify their predominance in today’s
newspapers,” according to a study by the American Society of Newspaper Editors. 

What’s the alternative? The feature-style story structure increases reader satisfaction and improves the chance that it will
be read thoroughly, among a host of other benefits, according to a new study by The Readership Institute.

In this program, you’ll learn a simple structure that you can use to make your copy easier to write and more interesting to read. 

INSTRUCTOR

Ann Wylie, president, Wylie Communications, Inc., works with
communicators who want to reach more readers and with
organizations that want to get the word out. She travels from
Hollywood to Helsinki, helping communicators at such organizations
as NASA, AT&T and H&R Block reach more readers. In addition to
writing and editing, Ann helps organizations launch or revitalize their
Web sites and publications, and helps communicators polish their
skills and find new inspiration for their work.

Thursday, April 22, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

You’ll learn how to:
• Avoid bewildering your readers by leaving out an essential

paragraph. (Alas, many public relations pros are guilty of this.)
• Organize the “muddle in the middle.” 
• Watch out for five lead devices that could make readers skip

your story.
• Leave a lasting impression with a three-step technique for

ending with a bang.
• Use three steps for writing more engaging leads.

Sticky Messaging for
the Media
Learn How to Create Memorable
Messages
Create more “a-has” and visuals. Take the art
and science of messaging to the next level and
elevate your skills as you learn how to create
memorable quotes and sound bites. Learn
how to differentiate a “sticky” message from
the status quo through case studies and more. 

You will learn:
• Three levels of proofs for creating

messages.
• How to bulletproof the message so it’s

tough to attack. 
• How to get your clients/executives to think

in visual terms. 

INSTRUCTOR
Andrew Gilman, president
of CommCore Consulting
Group, has been a
communications strategist and
crisis counselor for more than
twenty years. Co-author of the
best-selling book, “Get To the
Point,” Andrew is also a lawyer
and award-winning journalist.

He frequently is called upon to help senior executives
prepare for media interviews, new business
presentations, board meetings, testimony before
Congressional committees and regulatory agencies,
expert witnessing in lawsuits, appearances on TV and
radio, road shows, analyst presentations and investor
meetings. Andrew also develops and directs the
CommCore training and consulting services.

Tuesday, May 11, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  
APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

Help PRSA drive industry growth and recognition through the
Business Case for Public Relations™. For resources about

public relations’ functions, outcomes and strategic value go to

www.prsa.org/businesscase.
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Techniques & Tactics

Register online: www.prsa.org/pd/events

Writing for Social Media 
How to Write Blog Postings, Tweets and Other Status Updates 
That Expand Your Reach and Influence Online 
More and more companies, communicators and CEOs are using Twitter and other
social media to reach customers, clients and colleagues; research markets and
trends; and sell their products, services and ideas.

But social media is more like a cocktail party than a press release. Write status updates
that sound like they were produced by a corporation — or even a public relations pro —
and you’ll soon find yourself socializing with the chips, not attracting new friends and
followers.

In this session, you’ll discover how to make your blog postings, tweets and other
status updates more relevant, valuable and interesting to your readers.

INSTRUCTOR

Ann Wylie, president, Wylie
Communications, Inc., works with
communicators who want to reach
more readers, and with organizations
that want to get the word out. She
travels from Hollywood to Helsinki,
helping communicators at such
organizations as NASA, AT&T and H&R
Block reach more readers. In addition
to writing and editing, Ann helps
organizations launch or revitalize their
Web sites and publications, and helps
communicators polish their skills and
find new inspiration for their work.

Thursday, July 22, 3–4 p.m. EDT
Thursday, September 9, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

You’ll learn how to:
• Use the 70-20-10 rule for engaging your followers,

plus other tips for making sure your status
updates are welcome guests, not intrusive pests. 

• Pass the “who cares?” test and four other
techniques for becoming a resource, not a bore,
on social media. 

• Get retweeted. Five steps for expanding your
influence and reach on Twitter. 

• Tweet like the FBI. Write dramatic, compelling
status updates that draw followers and get clicks. 

• Make your posts personable. There’s a reason
they call it “social” media. 

• Tweak your tweets. Get your message across in
140 characters or less. Plus, learn how to make
140 characters go further — and when you must
come in under the character limit.

Create Snappy Sound Bites 
How to Write Moving Quotes and Memorable Quips     
A good sound bite can help you support your points, give your story a
human voice, change the pace of the piece, and add creativity and color to
your copy. Unfortunately, quotations in press releases often sound as if they
were manufactured by a computer, not spoken by a human being. Quotes
can be the most boring — not the most interesting — parts of your copy. In
this program, you’ll learn how to transform your quotations from blah to
brilliant. 

INSTRUCTOR

Ann Wylie, president, Wylie
Communications, Inc., works with
communicators who want to reach
more readers, and with organizations
that want to get the word out. She
travels from Hollywood to Helsinki,
helping communicators at such
organizations as NASA, AT&T and
H&R Block reach more readers. In
addition to writing and editing, Ann
helps organizations launch or
revitalize their Web sites and
publications, and helps
communicators polish their skills and
find new inspiration for their work.

Thursday, June 3, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  
APR Accreditation Maintenance Credits Approved: 1.0 •  Play-back registration available.

You’ll learn how to:
• Make quotes crisp, clear and concise,

and how to avoid overquoting, hiccup
quotes and an irritating “bumpety-bump”
formula that lulls your readers to sleep.

• Peel back your quotes to make them
tighter and more interesting. As Mark
Twain said, the best sound bite is “a
minimum of sound to a maximum of
sense.” 

• Write a colorful, quotable quote, and
watch it get picked up by the media.

• Write attribution like a pro and use some
simple tricks and rules of thumb that will
give your writing polish and authority. 

• Find and craft testimonials. “What others
say about you and your product, service
or business is at least 1,000 times more
convincing than what you say, even if you
are 2,000 times more eloquent,” says
Dan Kennedy, author of “No B.S. Sales
Success.”

WEBINAR

Business-to-Business Social Media Marketing — Really!
Integrate Multiple Platforms to Increase Your Message Reach
Conventional wisdom says that social media isn’t appropriate for business-to-business marketing. Conventional wisdom is wrong. Across the corporate landscape,
businesses ranging from banks to high-tech firms to plumbing supplies are successfully applying social media tools to connect with customers, channel partners and
suppliers. As they grow more confident with the tools, they’re experimenting with sophisticated applications like social networks and customer co-creation. The value of
public relations to B-to-B companies has never been greater. Learn what the innovators are doing and how you can apply the techniques in your communication programs. 

INSTRUCTOR:

Paul Gillin is a writer, speaker and online marketing consultant. He specializes in
social media and the application of Internet publishing to brand awareness and
business marketing. Paul is a veteran technology journalist with more than 25 years of
editorial leadership experience. His award-winning book, “The New Influencers,” was
published in 2007, and his second book, “Secrets of Social Media Marketing,” was
published in the fall of 2008. His Web site is www.gillin.com and he blogs at
www.paulgillin.com. 

Thursday, September 16, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

You will learn how to:
• Choose the best platforms for B-to-B social media marketing.
• Sell social media marketing to internal stakeholders.
• Integrate multiple platforms to increase message reach.
• Measure the success of your programs.
• Coach your employees on becoming trusted 

advisers by connecting with their markets and business partners through blogs,
podcasts, Twitter and video. 

WEBINAR

NEW



Register online: www.prsa.org/pd/events19

Management & Leadership

Strategic Social Media
Management
Applying Strategic Skills for Successful Campaigns
Learn how to successfully manage a social media campaign by pairing
your insight and strategy with the skills and enthusiasm of the technically
savvy junior pros on your staff. With the exploding growth of social
media, the need to apply strategic thinking to your public relations and
communications campaigns has never been more critical. Join Kami
Watson Huyse, APR, and learn how to join forces to create ultimate
social media success.

INSTRUCTOR

Kami Watson
Huyse, APR,
president, Zoetica, is
an Ad Age “Power
150” blogger who
writes about public
relations and
communications at
Communication

Overtones. She has an extensive background
in crisis communication and reputation
management, executing social media
campaigns, focus group research and media
relations. She has garnered coverage for her
clients in media outlets such as the
Washington Post, the Wall Street Journal,
CBS’s “The Early Show” and the San Antonio
Express News, among others.

Thursday, July 29, 3–4 p.m. EDT

PRSA Members $150 / Nonmembers $250  •  APR Accreditation Maintenance Credits
Approved: 1.0  •  Play-back registration available.

WEBINAR

You will come away with:
• A clear cultural understanding

needed to communicate with social
media tools.

• A framework for using social media
in business continuity planning.

• An overview of how to choose the
right social media tools to meet
your objectives.

• A plan of attack for incorporating
social media in your campaigns.

• Knowledge of how to transition 
your communications experience
and know-how to social media.

• The additional skills you’ll need to
manage a successful social media
campaign. 

How to Develop the Mind-set of a
Strategist
Getting to the Table Earlier and With More Personal Power
What are you doing to achieve more influence on strategy and key decisions? Do you
really have the mind-set to get your boss to listen? This dynamic and highly
interactive 90-minute session is about these two questions and more. Jim
Lukaszewski will help you look inside yourself to see what you need to accomplish
to become an effective strategist. He will discuss techniques and strategies for
getting important matters before important people, being influential within your
organization, selling ideas and helping management stay focused. The goal: to
generate your invitation to the table earlier in the decision-making process.

INSTRUCTOR

James E.
Lukaszewski,
ABC, APR,
Fellow PRSA,
CCEP, is chairman
and president of The
Lukaszewski Group
Inc. Jim is one of
public relations’

most frequently quoted and prolific authors.
He is a national practice leader in
communications strategy and strategic
counseling. His newest book, “Why Should
the Boss Listen to You? The Seven
Disciplines of the Trusted Strategic Advisor,”
was published by Jossey-Bass in 2008.

Thursday, May 20, 3–4:30 p.m. EDT
Thursday, September 30, 3 –4:30 p.m. EDT

PRSA Members $190 / Nonmembers $290  •  APR Accreditation Maintenance Credits Approved: 1.0
Play-back registration available.

WEBINAR

You will learn:
•What being strategic really means.
•How to develop a strategic management mind-

set.
• Information CEOs and leaders need and

expect from their advisors every day.
•Practices that will get you invited into the

decision-making process before all the
decisions have been made by the high-priced
lawyers and outside consultants.

•Techniques for advancing your ideas when
your boss is lower down on the food chain.

•What to expect and what is expected once you
get to the table.

•How to get invited back repeatedly.

Each participant receives a substantial handout.

Networking for New Business
Online and Offline Skills for Independent Practitioners
Networking to build new business, whether online or in-person, is a skill that independent practitioners need to perfect in order to stay competitive in today’s challenging
market. Our traditional networking expert, Hank Blank, and online networking strategist, Michael Gass, will provide specific strategies and tactics to achieve your goals,
whether tapping new business leads, positioning your professional experience, or following up with colleagues. In particular, this webinar will provide insight on how to
successfully integrate both approaches to drive your business forward.

Wednesday, April 21, 3–4:30 p.m. EDT

IPA Section Members $85 / PRSA Members $190 / Nonmembers $290  •  APR Accreditation Maintenance Credits Approved: 1.0  •  Play-back registration available.

WEBINAR

You will learn how to: 
• Work industry events and create connections that

lead to professional opportunities.
• Build on referrals to garner more business.
• Effectively direct communications and time

management for social media.
• Use blogs and Web sites to attract more contacts.
• Integrate online and in-person networking into one

cohesive approach.

Sponsored by:

INSTRUCTORS

Hank Blank, marketing consultant,
currently heads Blank and Associates,
offering advertising and marketing services.
Blank has 25 years’ experience, and
executed business development programs
at companies, such as J. Walter Thompson,
Ross Roy Advertising and Townsend &
O’Leary. Hank’s instruction on networking
has appeared on “CBS Market Watch,”

Forbes.com and World Talk Radio, among other outlets.

Michael Gass, owner, Michael Gass
Consulting, is a new business development
expert, specializing in small- to mid-size
advertising agencies and has been involved
in acquisitions including Fazoli’s, Eastman
Chemical and University of Virginia Health
System. Michael’s social media expertise is
distinguished by his blog,
www.fuelingnewbusiness.com, which was
featured in Advertising Age’s “The Power

150” as one of the world’s top English-language marketing blogs. 

NEW
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As the health care industry prepares for a historic transformation, public relations 
professionals are expected to perform in the intersection of policy, business and debate.

Join PRSA’s Health Academy members and colleagues in Chicago at our premier event on health
care public relations to:

•Learn how the proposed changes before Congress impact the communications needs of
patients, providers and payors.

•Network with industry experts and professionals in pharmaceutical, provider, payor and
association/nonprofit sectors of public relations.

•Take home effective strategies to use in your health care communication setting.

This year’s three-day conference provides insight from keynotes, including:                                                 
•Dr. Peter Salgo, health care futurist, physician and Emmy Award-winning journalist
•Thomas W. Abrams, director of the Division of Drug Marketing, Advertising and

Communications (DDMAC), United States Food and Drug Administration (FDA)
•Julie Anne A. Zawisza, assistant commissioner for public affairs, Division of Drug Marketing,

Advertising and Communications (DDMAC), United States Food and Drug Administration (FDA)

Also, hear key learnings and analysis from a leading media panel, including:
•William Looney, editor in chief, Pharmaceutical Executive
•Deborah Kotz, senior writer, Health Section, U.S. News and World Report
•Bruce Jaspen, health care reporter, Chicago Tribune
•Bob Ray, medical health care producer, WMAQ-TV (NBC), Chicago

Stay tuned for conference updates and highlights at
www.prsa.org/healthacademy/conference.

NEW

April 14–16, 2010 • Chicago, IL

Saver Special: Register by March 13 and Save $100!
Visit www.prsa.org/healthacademy/conference for more information and to register.

Effective Communication in 
an Era of Health Care Transformation

Practical Strategies to Navigate Change
Strategic Partnerships
Navigating the New Realities in Higher Education

April 28–30, 2010
Washington, D.C.

Economic uncertainty has challenged higher education communicators to look even more closely
at their bottom line results. The 2010 Counselors to Higher Education (CHE) Senior Summit will
explore best practices on topics ranging from recruitment to online reputation management. You
will hear from leaders in public relations who will share their strategies for incorporating the latest
trends into current programs, and show which big picture ideas should be actively pursued.

Join your colleagues for the premier annual event on higher education communication to:
•Network with other practitioners directing public relations programs for educational

institutions.
•Increase your program’s impact by looking at effective models presented by public relations

leaders.
•Connect with national media and thought leaders in higher education.

This year’s three-day senior summit provides insight from keynotes including:
•Mark Yudof, president, University of California System, named one of TIME magazine’s “10

Best College Presidents” 
•Deidre Breakenridge, social media expert and co-author of “Putting the Public Back in Public

Relations.” Complimentary copies of Breakenridge’s book will be provided to all attendees of
the keynote luncheon on April 29.

Sessions on the hottest topics in higher education communications, such as:
•Communicating the Value of Higher Education: Tuition, Debt and the Payoff to a College

Degree
•People Are the Killer App: Lessons Learned From Creative Word-of-Mouth Movements
•Successful Partnerships Between Fund Raising and Communications

Visit USA Today, Bloomberg News and other national outlets. Meet with key editors, hear expert
panels and more!

Saver Special: Register by April 7 and Save $100!
Visit www.prsa.org/counselorsacademy/conference for more information and to register.

Wednesday, April 14–Friday, April 16
The Hilton Suites Chicago/Magnificent Mile
198 E. Delaware Place 
Chicago, IL 60611-1719

PRSA Health Academy Members — 
$565 by March 13; $665 after March 13
PRSA Members* — 
$650 by March 13; $750 after March 13
Nonmembers — 
$725 by March 13; $825 after March 13 

*PRSA members attending this event will be automatically
enrolled in the Health Academy at no additional cost.

Single-day rates are also available.

For accommodations: First-come,
first-served discounted room rates
at The Hilton Suites
Chicago/Magnificent Mile for
$149 (single) and $179 (double)
per night through March 13,
2010. To take advantage of this
limited-time offer, call the hotel at
(312) 664-1100. 

Questions? Contact
Don.Bill@prsa.org 
or (212) 460-1456.

Wednesday, April 28–Friday, April 30
The Doubletree Hotel, Washington, D.C.
515 Rhode Island Avenue, NW 
Washington, D.C. 20005-5595

PRSA CHE Members — 
$499 by April 7; $599 after April 7
PRSA Members* — 
$559 by April 7; $659 after April 7
Nonmembers — 
$659 by April 7; $759 after April 7

*PRSA members attending this event will be
automatically enrolled in the CHE Section at no
additional cost.

For accommodations: First-come, first-
served discounted room rates at The
Doubletree Hotel Washington, D.C., for
$209 per night through April 7, 2010. To
take advantage of this limited-time offer,
call the hotel at (202) 232-7000.

Questions? Contact Don.Bill@prsa.org 
or call (212) 460-1456.
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Looking UP: 
Lessons and Conversations 
to Move Your Business Forward
May 21–23, 2010   Asheville, North Carolina
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Discover ways to grow your business, increase profitability and network in the heart of the Blue Ridge
Mountains at the 2010 Counselors Academy Conference in Asheville, NC. Thirty of the top
counselors and thought leaders from around the nation will conduct workshops and roundtable
discussions, with lessons in leadership, business management and social media.

Join PRSA’s Counselors Academy and industry colleagues for a gathering of senior agency
practitioners to discuss:

•Profits: Contemplate how to reach your business’ next professional peak from the scenic Blue
Ridge Mountains in Asheville, NC.

•Potential: Recognizing and pursuing new growth opportunities is a key focus point of this year’s
conference.

•People: Exchange ideas with other public relations leaders and discuss industry trends in a
setting renowned for its power to inspire.

This year’s three-day conference provides insight from leading thought leaders, including:
•Brian Solis, principal, FutureWorks
•Randy Hall, founder and principal, 4th Gear

Also, take part in sessions on the issues that matter most to senior-level leadership, such as:
•Leading Your Business Through the Recovery
•Recruiting and Building Tomorrow’s Team Today
•Matching Leadership and Agency Growth: A New Perspective on the Leader’s Journey

Friday, May 21–Sunday, May 23, 2010
The Grove Park Inn 
Resort and Spa
290 Macon Ave., Asheville, NC 28804

PRSA Counselors Academy Members* — 
$825 by April 8; $925 after April 8
PRSA Members * — 
$925 by April 8; $1,025 after April 8
Nonmembers* — 
$1,050 by April 8; $1,150 after April 8

*Fees quoted include all sessions and 
meals except for the pre- and post-
conference seminars, dine-arounds
and activities. 

Single day rates are also available.

For accommodations: First-come,
first-served discounted room
rates at The Grove Park Inn
Resort and Spa for $229 per
night through April 8, 2010. To
take advantage of this limited-
time offer, call the hotel at (800)
438-5800 and use Group Code
68P4V9. 

Questions? Contact
Carolyn.Marr@prsa.org 
or call (212) 460-1420.

Saver Special: Register by April 8 and Save $100!
Visit www.prsa.org/counselorsacademy/conference for more information and to register.

Association/Nonprofit
Corporate Communications
Counselors Academy*
Counselors to Higher Education
Educators Academy

Employee Communications
Entertainment and Sports
Environmental
Financial Communications
Health Academy
Independent Practitioners Alliance
International

New Professionals
Public Affairs and Government
Technology
Travel and Tourism

PRSA’s Professional
Interest Sections
Join a professional network you can
count on.
Save $20 with promo code SECPD10.
Up-to-date knowledge and professional networks drive success in
today’s fast-paced workplace. PRSA’s Professional Interest Sections
provide insight into the latest public relations tools and trends, as well as
the networking opportunities you need to stimulate business and 
stay ahead of the competition.

PRSA’s 16 Professional Interest Sections offer:
• In-depth issues and trends on best practices within your specialized 

practice area.
• Dynamic forums and Section-generated newsletters dedicated to increasing

professional effectiveness. 
• Leadership opportunities to help direct Section programming and generate

awareness within your area of expertise.

Sections networking furthers professional advancement through:
• Ongoing access to industry leaders available to offer advice in specific 

practice areas.
• Face-to-face events designed to expand your contact list of industry

professionals on a regional and national level.
• Members-only conference calls with leading practitioners on topics of 

mutual interest.
• Online tools, from members-only e-Groups to podcasts, which extend 

your ability to share information and seek feedback. 

Other unique benefits offered to Section members are:
• Contact list of all members within your Section.
• Significant discounts on professional development programs, such as

teleseminars and webinars.
• Reduced rates on in-person conferences and seminars.

Enroll in any Section during the months of April through September, and
receive $20 off the annual $60* dues by using the promotion code
SECPD10. This offer is only available to PRSA members and may be
applied to each Section you wish to join.

To apply, visit www.prsa.org/sectionsbonus or call (212) 460-1400.
* Counselors Academy membership is $195 (special eligibility requirements apply).
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Theory, Tactics & Technology 
for High-tech Public RelationsT3PR

Conference 2010

Presented by the 
PRSA Technology Section
in cooperation with the
PRSA New York Chapter   

With the rise of Web 2.0, many public relations professionals have sought to position themselves as
influencers in the realm of social media. The 2010 T3PR Conference is dedicated to helping PR
professionals stand out in this crowded space. Experts will demonstrate how to facilitate more effective
online engagement through shifts in strategic thinking.
Dynamic discussions will focus on:

• Creating an approach to listening/monitoring for strategic engagement.
• Developing and distributing creative social media content in Web communities. 
• Positioning brands as helpful resources through social media support.
• Upgrading customer service and developing stronger bonds with customers and company

stakeholders.
• Generating long-term organizational value by managing social media connections and

collaborations on networking platforms. 
• Measuring/benchmarking participation alongside a company’s higher-level business goals.

Strategic Views on Technology and the Changing PR Landscape
June 11, 2010, New York City
The Concierge Conference Center, 780 3rd Ave. (between 48th & 49th Streets)

Visit www.prsa.org/technology/conference 
for more information and to register.

Reach Your Peak in Travel & Tourism Communications
May 25–28, 2010   Aspen, Colorado

In a quickly-changing market and new media landscape, travel and tourism
public relations professionals must continuously update their tools and
strategies to stay ahead. The 2010 Travel & Tourism Conference addresses
these challenges with insight from national media and public relations
professionals. This conference is designed to help practitioners understand the
leading market trends and bring back tools that can be immediately applied to
the marketplace.

Join your colleagues at the premier travel and tourism event and:
• Learn how other industry executives are achieving more with less.
• Discover cutting-edge tactics from key media and professional

development experts.
• Stay ahead of the competition with the latest social media applications.

Connect with industry leaders, including:
• Sheree Anne Kelly, vice president, Public Affairs Council
• Veronica Stoddart, deputy managing editor of travel, USA TODAY
• Lori Ansaldi, executive producer, Travel Channel Media
• Tim Marklein, executive vice president, Measurement and Strategy, Weber

Shandwick
Hear insight on the issues that matter during sessions, such as:

•Luxury Still Matters: How to Promote High-end Properties to Media
•Reaching Key Influencers Where They Live (Online)
•Broadcasting Your Business: Brand Storytelling With Broadcast Media
•The Media Panel: Traditional Media Still Matters

Tuesday, May 25–Friday, May 28
The St. Regis Aspen Resort 
315 East Dean Street
Aspen, CO 81611

PRSA Travel & Tourism Section or SATW Associates 
Council Members — $575 by April 23; $675 after April 23

PRSA Members* — $635 by April 23; $735 after April 23 

Non-PRSA or Non-SATW members — $735 by April 23; $835
after April 23

*PRSA members attending this event will automatically be
enrolled in the Travel & Tourism Section at no additional cost.

Single-day rates are also available.

For accommodations: First-come, first-served discounted
room rates at The St. Regis Aspen Resort for $179 per night
through April 9, 2010. To take advantage of this limited-time
offer, call the hotel at (888) 454-9005 or register online 
at http://bit.ly/2GYXy1. 

Questions? Contact Don.Bill@prsa.org or 
call (212) 460-1456.

Saver Special: Register by April 23 and Save $100!
Visit www.prsa.org/traveltourism/conference for more information and to register.

PRSA Technology Section Members — $249 by May 21; $299 after May 21
PRSA Members* — $309 by May 21; $359 after May 21
Nonmembers — $409 by May 21; $459 after May 21

*PRSA members attending this event will automatically be enrolled in the Technology Section at
no additional cost.

APR Accreditation Maintenance Credits Approved: 2.0

Questions? Contact Don.Bill@prsa.org or call (212) 460-1456.

Sponsored by



Register online: www.prsa.org/pd/events23

For fastest service, register online at www.prsa.org/pd/events.
Your request will be processed within 48 hours and a confirmation will be e-mailed to you.

This form may be used for seminars, webinars and Play-back registration only. 

Program Date: ________________________________________________________________________________________________________

Program Title: _________________________________________________________________________________________________________

Member Number:______________________________________________________________________________________________________

First Name: ________________________________________________Last Name: ________________________________________________

Organization: ___________________________________________________________ Title: _________________________________________

Address: _____________________________________________________________________________________________________________

City: _____________________________________________State/Province: _________________________Postal Code: __________________

Country: _____________________________________________________________________________________________________________

E-mail: __________________________________________Phone: _____________________________Fax: _____________________________

��  Register me for the Play-back webinar*.

��  Please check here if you have special needs that must be met in order to fully participate.

Please describe your needs:_____________________________________________________________________________________________

Please select Member or Nonmember below. You will be charged the corresponding fee. 

PRSA Member $______________________________

Nonmember $______________________________

PRSA Section Member $______________________________

COUPON/PROMOTIONAL CODE: If you have a coupon or promotional code, please enter: _________________________ .

Discount will be applied after your registration form is submitted for processing and will appear on your registration confirmation.

PAYMENT:

Membership in PRSA is by individual. If you are not personally a member, you must pay the nonmember rate.

PRSA cannot invoice, so be sure to enter your payment information below. PRSA accepts American Express, MasterCard and Visa credit
cards for payment.

��  AMEX ��  MasterCard ��  Visa

Credit Card Number:__________________________________________________________________ Expiration Date: ___________________

Name on Card: ________________________________________________________________________________________________________

Signature: ____________________________________________________________________________________________________________

LIVE WEBINARS:

HOW YOU CAN JOIN THE CALL: Only one
registration per site is required. Registration
deadline is 24 hours prior to the call. Your
registration entitles you to one telephone
connection. Invite as many people as you wish to
listen to the webinar on your speakerphone. You
must register and receive a confirmation in order
to join the call. Please be advised: The registrant
only will receive an e-mail confirmation that gives
instructions for joining the call. If you do not
receive your confirmation within five days, please
call 800-350-0111. Register online or fax your
completed form to 212-460-5460, or mail to
PRSA Registration, 411 Lafayette Street, Suite
201, New York, NY 10003. 

CANCELLATION POLICY: Webinar
cancellations must be submitted in writing and
sent by mail or fax. Cancellations are subject to a
$25 cancellation fee; there are no refunds or
credits for cancellations received less than 24
hours before the teleseminar date.

PLAY-BACK:
Please refer to our cancellation policies before
submitting your registration and payment. 
*Play-back webinars are available for one-time access
for up to four months following the live event. Please
note that once you register for the Play-back option,
you do not have additional access to the live
teleseminar. Confirmed Play-back registrations are
nonrefundable. 

SEMINARS:

CANCELLATION POLICY: Seminar
cancellations must be submitted in writing and
mailed to PRSA Registration, 411 Lafayette Street,
Suite 201, New York, NY 10003, or faxed to 
212-460-5460. Cancellations received 14 days
before the seminar are subject to a $150
cancellation charge; there are no refunds or
credits for those received less than 14 days before
the seminar date. If you cannot attend, you may
have someone attend in your place; please notify
the Professional Development Division at 
212-460-1408.

GROUP DISCOUNT: A discount is available to
organizations registering three or more people for
the same seminar. Call the Professional
Development Division at 212-460-1408 for more
information.

PRSA Professional Development

M A I L  O R  F A X  R E G I S T R A T I O N  F O R M

To register by mail: Photocopy this form, complete all the
information fields and mail with check to:
PRSA Registration, 411 Lafayette Street, Suite 201,
New York, NY 10003.

To register by fax: Photocopy this form, complete all the
information fields, including payment information, and fax
to: 212-460-5460.

For questions regarding your registration, call Palisades
Convention Management at 800-350-0111.

Global Alliance, CPRS, BPRS/FL or other qualifying group
$____________________________

Please indicate your group membership:

��  Global Alliance       ��  CPRS       ��  BPRS/FL   
��  Other Qualifying Group

RG2-10



Professional Development Winter/Spring
Public Relations Society of America, 3 Maiden Lane, 11th Floor, New York, NY 10038-5150

� On-site Seminars/�Conference � Teleseminars / �Webinars
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� Media Training Boot Camp(p. 7) 
Monday, April 12
New York, NY

� PRSA Employee
Communications Seminar: 
Leading Connections
(p. 12 ) NEW
Tuesday, April 13
Chicago, IL

� Public Affairs and Government
Public Relations Seminar
(p. 12) NEW
Tuesday, April 13
Chicago, IL

�PRSA Health Academy 
Conference (p. 20)  NEW
Wednesday–Friday, April 14–16
Chicago, IL

� Social Media and New Media
PR Boot Camp (p. 3)
Wednesday–Thursday,
April 28-29
San Fransico, CA

�PRSA Counselors to Higher
Education Senior Summit 
(p. 21)  NEW
Wednesday–Friday, April 28–30
Washington, D.C.

� APR Boot Camp (p. 10)
Wednesday–Saturday, 
April 21-24
Houston, TX

� Tapping the Online Video Boom
(p. 6)
Tuesday, April 6, 3–4 p.m. EDT

� Social Media and the 
(PR)evolution (p. 4) NEW
Thursday, April 8, 3–4 p.m. EDT

� Accelerate Your Career in Public
Relations (p. 11)  FREE
Tuesday, April 13, 3–4 p.m. EDT

� Networking for New Business
Online and Offline Skills for
Independent Practitioners (p. 19)
NEW
Wednesday, April 21, 
2-3:30 p.m. EDT

� Go Beyond the Inverted Pyramid
(p. 17)
Thursday, April 22, 3–4 p.m. EDT

� Building Effective Crisis Plans 
(p. 13)
Thursday, April 29, 
3–4:30 p.m. EDT

M
A
Y

�Digital Impact Conference 
(p. 2)  NEW 
Thursday–Friday, May 6–7, 
New York, NY

� PR Boot Camp (p. 14)
Tuesday–Wednesday.
May 11-12
Chicago, IL

� APR Power Play (p. 11)
Wednesday, May 19
New York, NY

� PRSA Counselors Academy
Spring Conference (p. 21)  NEW 
Friday–Sunday, May 21–23
Asheville, NC

� PRSA Travel & Tourism
Section/SATW Conference 
(p. 22)  NEW 
Tuesday–Friday, May 25–28
Aspen, CO

� Reputation-Building (p. 14) NEW
Thursday, May 6, 3–4 p.m. EDT

� Sticky Messaging for the Media
(p. 17)
Tuesday, May 11, 3–4 p.m. EDT

� Anatomy of a News Release 
(p. 7)
Thursday, May 13, 3–4 p.m. EDT

� Build Winning Integrated Social
Media Campaigns (p. 4)  NEW
Tuesday, May 18, 3–4 p.m. EDT

� How to Develop the Mind-set 
of a Strategist  (p. 19)
Thursday, May 20, 3–4:30 p.m. EDT

�Theory, Tactics & Technology
for High-tech Public Relations
Conference (p. 22)  NEW 
Friday, June 11
New York, NY

� Media Training Boot Camp 
(p. 7)
Friday, June 11
New York, NY

� Social Media and New Media
PR Boot Camp (p. 3)
Wednesday–Thursday,
June, 16–17
Chicago, IL

� Get the Word Out Online Boot
Camp (p. 16) NEW
Friday, June 18
San Francisco, CA

� Social Media and New Media
PR Master Class (p. 3)
Friday, June 18
Chicago, IL

� Create Snappy Sound Bites 
(p. 18)
Thursday, June 3, 3–4 p.m. EDT

� Top 10 Search Engine
Optimization Tactics for Public
Relations Pros (p. 8)
Tuesday, June 15, 3–4 p.m. EDT

� The Best in Buzz (p. 4) NEW
Thursday, June 17, 3–4 p.m. EDT

� Content Copyright Compliance
(p. 16)
Tuesday, June 22, 3–4 p.m. EDT

� Media Training for Media
Trainers (p. 8)
Thursday, June 24, 3–4:30 p.m. EDT

� How to Reach Audiences Via
Mobile Devices (p. 5)
Tuesday, June 29, 3–4 p.m. EDTJU

N
E

� Writing that Sells — Products
Services and Ideas (p. 17)
Friday, July 9
New York, NY

� Conquering the 24-Second News
Cycle (p. 8)
Thursday, July 15, 3–4 p.m. EDT

� Create a Social Media Policy to
Fit Your Organization (p. 5)  NEW
Tuesday, July 20,  3–4 p.m. EDT

� Writing for Social Media (p. 18)
Thursday, July 22, 3–4 p.m. EDT

� Getting Ready for the Readiness
Review (p. 11)
Tuesday, July 27, 3–4 p.m. EDT

� Strategic Social Media
Management (p. 19)
Thursday, July 29, 3–4 p.m. EDT

JU
LY

� APR Boot Camp (p. 10)
Wednesday–Saturday
August 4–7
New York, NY

� Build Your Bottom Line with
Data-Driven PR (p. 14)
Friday, August 20
Boston, MA

� Social Media and New Media
PR Boot Camp 
(p. 3)
August, TBD

� How to Grow Word of Mouth
Movements (p. 13) 
Thursday, August 19, 
3–4 p.m. EDT

� Demonstrating the Business
Value of PR (p. 15)  NEW
Tuesday, August 24, 3–4 p.m. EDT

� Media Outreach and the News 
of the Day (p. 9)  NEW
Thursday, August 26, 
3–4 p.m. EDT

� Media Training Boot Camp(p. 7) 
Friday, September 17
New York, NY

� Social Media and New Media
PR Boot Camp 
(p. 3)
September, TBD

� Social Media and New Media
PR Master Class 
(p. 3)
September, TBD

� PR Boot Camp
September, TBD

� How to Use a PR
Mash-Up for High-Impact
Results (p.15)  NEW
Thursday, September 2, 
3–4 p.m. EDT

� Navigating the Legal Parameters
of Social Marketing (p. 6)  NEW
Tuesday, September 7,  
3–4 p.m. EDT

� Writing for Social Media (p. 18) 
Thursday, September 9, 
3–4 p.m. EDT

� Digital Media and Today’s Digital
News Release (p. 9) 
Tuesday, September 14, 
3–4 p.m. EDT

� Business-to-Business Social
Media Marketing – Really!
(p. 18)  NEW
Thursday, September 16, 
3–4 p.m. EDT

� What's Your Communications
Campaign’s ROI? (p. 15) 
Tuesday, September 21, 
3–4 p.m. EDT

� How to Create a Social Media
Plan (p. 6)  NEW
Thursday, September 23, 
3–4 p.m. EDT

� Crisis Management in a Down
Economy (p. 13 ) FREE
Tuesday, September 28, 
3–4 p.m. EDT

� How to Develop the Mind-Set of
a Strategist (p. 19) 
Thursday, September 30, 
3–4:30 p.m. EDT
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Visit www.prsa.org/pd/events


